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Graphic and Visual Solutions of Brand Renovation for
Kolon Mode and 5 Other Brands
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This study is to develop brand renovation identities for
Kolon mode and 5 other brands: Arthur dixon, Arpeggio,
Manstar, Just, Bella. Since those brands have their own
identities for about 10 to 20 years, new images have to be
made very carefully based on the examination of old
identities whether they fit their concepts. lifestyle of their
consumers, fasion trends and so on. The typical way of
adopting a renovation identity for a existing brand is to
consider a transition part which never needs to be

considered for a new brand.
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