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A Study on the Design Education Program in Korea
—Focused on University Graphic Design Education Program—
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ABSTRACT

This study is to develop a new graphic design education
program for the 21th century.  Since futuristc vision of design
area gives great influnce to our graphic design education, this
study is based on the theory of many futurists and the
speeches of 35th TAA world advertising congress held in Seoul ,
June 9-12. PRINT’s survey for Graphic design education
program in the United States has been used as a sample for
examuning our problem and based on that this study ntroduces

new ways of graphic design education.
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PRINT's 1995 Undergraduate Graphic-Design
Education Survey

Please answer the following questions and return the
survey in the enclosed SASE no later than May 15. This
will ensure that information about your program is
compiled with other data for presentation in PRINT's
November/December 1995 special issue.

You need not put your name on this survey: if you
choose to do so. the information will be kept strictly
confidential. Nothing that appears below will be quoted
directly unless permission is granted by the respondent.

General Information

1. Is your program part of a
__Liberal arts college or university

__Trade schoot

.__Fine arts school

__Professional design schooi

__Other {Please specify)

2. Which of the following degrees is/are offered by your
program?
AA, B.A. B.S. B.F.A. Other

3. How many years has your program been in existence?

4. What is the length in years of the graphic design
concentration in your program?

5. Do you feel that graphic design and the graphic design
faculty are respected by the administration?
Yes No
by other facuity in the art department?  Yes No

by faculty in other departments? Yes No
by students in the art department? Yes No
by students in other departments? Yes No
Comments:

The Students

6. How many students are enrolled in your program?

7. Do students undergo portfolio review or other
evaluation by faculty for admission and continuance in
your program?

8. What percentage of students who apply to your
program each year are admitted?

9. What percentage of students in your program transfer
from other programs in the school? 4

10. From other schools?

11. How many graduaté each year?

12. How many graduates of your program find employment
in graphic design or a related field each year?

13. How many pursue postgraduate degrees in graphic
design or a related field each year?

The Faculty

14. How many graphic design facuity are in your program?
__Fulltime __Parttime

15. What constitutes a full-time faculty position?

16. What degree, if any, is required?

17. What professional experience, if any, is required?

18. Are faculty required to maintain professionat
competency through ongoing professional practice?

19. How many faculty members are praticing art directors
or designers?

20. How many are involved in fine art or experimental
work?

21. How many are involved in research/writing?

22. How many faculty members, if any, are tenured?

23. Are policies being discussed or implemented to ensure
that tenured faculty stay abreast of developments in the
design field?

Comments:

24. What do faculty consider to be the department[] major
strengths? ‘ ;

25. What do faculty consider to be the department[] major
weaknesses? '

The Curriculum

26. How many credits are required?
27. How are credits distributed?
__ Humanities ___Art History
__Studio ___Miscellaneous
28. What are the primary strengths of your curriculum?
29.What changes would you make to improve the

curriculum?
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The Facilities

30. How many stdents are enrolled in the typical studio
class?
31. Does your program have a

Design lab? Yes No
Photography lab? Yes No
Computer lab? Yes No

Combination? (please explain):

32. What graphi¢, printing,and photographic facilities
does your program maintain?
Stat camera
Silkscreen printing facility
Offset printing facility
Metal type/letterpress facility
Photographic darkroom
Photographic studio
Other (please specify)

33. If your program has a computer lab, is it
For the entire college?
For the visual arts programs?

For the graphic design program?

34. What is the computer-to-student ratio
a. In each course section?
__computersto __students
b. For the graphic design program?

___computersto __students

35. How many of the following items does it contain?

Hardware Software
Macintosh computers Freehand
IBM-compatible Histrator

Laser printers Macromind director
Color printers Pagemaker
Scanners Photoshop
Type fonts QuarkXPress
Other (please specify) Other (please specify)

36. Does your graphic design program have:
a. Graphic arts/photography lab technician(s)?
full-time

part-time student workers only

no technical support

b. Computer lab technician(s)?

full-time part-time student workers only

no technical support

37. What would be the three top items on your wish list
for graphics/photography/computer equipment or
resources?

1).
2).
3).

38. Please write or attach a statement of program
philosophy

The information in this survey is being gathered as part
of an overview of design education today. It is
completidential. If you would like the editors of PRINT to
consider quoting your remarks, however, please add
your name and phone/fax number below. No information

will be quoted without your written permission.

Name(optional);

School:

Address:

City: State: Zip:
Telephone: Fax: E-m
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