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An Observation on the Design Trend of Automotive Brand Image Identity
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(Abstract)

1t is very important the design of Brand Image Identity and
its physical finish especially on the product lke an
automobile which has the priority in the total body styling.
Recently the brand recognition of consumers changed into
the variable ones that for the various reasons from the rigid
in the past and a smart impression of each Bl become
more important for this reason.

The concept of individual brand identity started out from
the concept of a simple omament on the early vehicles.
Therefore it is not necessary to advertise the brand itself for
the brand that has the relatively long history, while the new
brand or maker has to get the reputation on the brand from
the consumers.

For these reasons, recent automotive Bl is on the way of
diversifying both in the simple and abstractive design and
the physical finish of materials that is used for and the
production method and glamorous trend, which is more
evident on the Bl of the new brands.
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