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{(Abstract)

As interpretation of descriptive illustrations without caption
differs from each viewer, it is deemed that the effect of
attention is represented differently and the acceptance level
of any advertisements will be ultimately different according to
the visualization method of concept in the creative.

The purpose of this research is to recognize the reality and
status of visualization for real estate ads in newspapers via
visualization analysis through Otto Kleppner's visualization
model and to reasonably and efficiently conduct creative of
real estate ads by representing problems and their solutions
based on the survey. These activities are to more efficiently
produce real estate ads, which occupy a relatively impo-tant
portion in newspaper ads.
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