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<Script language="VBScript” >
Function FormCheck

If Login.ID.value <> Empty AND Login.PWD.value <> Empty Then
FormCheck =True

Elseif LoginID.value = Empty AND LoginPWD.value = Empty Then
FormCheck = False

MsgBox "R S 9} vjAHEE JFAL", 48 "Sammoon Shopping Mall”

Elseif LoginID.value = Empty Then

FormCheck = False

MsgBox "L M3 E Y314 8" 48, "Sammoon Shopping Mall”

Else

FormCheck = False

MsgBox "8|2H3E Yg&A”, 48, "Sammoon Shopping Mall”

End If

End Function

</Script>
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do while not totalid2.eof

totalsuml =totalid2("vnum”)/totalid1("num”)

totalsum?2 =totalid2("pnum”)/totalid1("num”)

totalsum3 =totalsuml + totalsum2

session{"c")=totalsum3

Set dbconn = Server.CreateObject(” ADODB.Connection”)

dbconn.Open "dsn=sammoon;uid=;pwd="

loginSQLZ2 = "select page from sum where "_

& "page='"& totalid2("page”) &"' and id=""& session("id") &"'"

set loginRST2 = dbconn.execute(loginSQL2)

if not loginrst2.eof then

dbconn.Execute “update sum set sumnum = '"&
session("c”) &"' where id=""& session("id")
&"' and page=""& totalid2("page”) &"""

else
dbconn.Execute "INSERT into sum(id, page,
sumnum) VALUES (" &_
session("ID") & "', " &_
totalid2("page”) & "/, " &_
session("c”) & "')"

end if

totalid2.movenext

loop
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Abstract
A Study on the Development of an Personalized Shopping Mall

Roh, Jeong-gu

In the beginning of the Web history, the main function and importance of
the Internet was focused on the content of the data. However, that focus
has been switched to the search engines because of the abundant,
humungous amount of data that are spread all over the globe. The
Webmasters are now implying flasy, beautiful graphics and newly developed
technologies to make their websites attract the Internet users.

The significant change was mainly caused by the companies that thought
cyber shopping malls were going to be very simple and profitable. They
believed that the decreasing prices of hardware and easy-to-use software
were going to attract the potential customers, resulting in a new, massive
market.

A website needs to be extremely captivating and attractive, in order to
bring in new customers and induce them to return. The Webmaster has to
devise methods to find out what kinds of contents would bring in a bigger
audience, as well as checking the validity and correctness of the contents.

In the thesis, the necessity and concept of a personalized Internet
shopping mall will be discussed through the theoretical examination of the
one-to—one marketing and the concept of the current shopping malls. The
scheme of the personalized shopping mall will be presented, which will
encourage the formation of loyal customers, in the ever-growing competi-

tiveness of the marketing enviroment, by satisfying their wants faster and
more precisely.



