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(ABSTRACT)

This study was done to investigate the situation of
classes-related stress in creative’s of korean advertising
industry. Though creative’s are carrying out the most important
roles in advertising agency, there has not been much study on
them. In this point view, this study approached by examining
prior studies on classes-related stress. The findings of this
study were as followings ; In all classes, client related stress
were the highest. The classes of the directors of bureaus have
the highest stress on the average of five high items in the
stress detail items. The classes of the staffs have higher
stress, and the next is the classes of the heads of
departments. The dlasses of the directors have higher stress
about themselves especially. The classes of heads have
higher stress for family complain about holiday work than any
other classes relatively. The classes of the staffs have higrer
stress for heavy duty than any other classes. The classes of
the directors of bureaus have higher stress in the situation
change like presentation than any other classes. There can e
many conditions about advertisement creative team membe:s'
stress. | have made clear the internal stress structire
according to the classes in the thesis partially. The stress for
the classes’ structure can not be solved easily, so it will have
an effect on all members normally if the stress exists for a
long time. This study should be continued by reasonable and
systematic method. A successful creative’s come out from an
advertising agency’s organizational system, but the organizaticn,
after all, is made up of creative’s ability and endeavor.

(Key Words)
Creative, Advertising, Stress.
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