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A Study on the Determinants of Food and Beverage
Products

Eun-11 Son and Tae-Gyong Kang

Abstract

In order to examine the determinants of new product success, winning products are analyzed with
a focus on merchantability. The specific dimensions of product advantage have not been studied as
yet. As results of the analysis, the determinants are classified into function, aesthetics, economy,
safety, usability, reliability, brand image, assurance, distribution channel, advertisement, DEF(design
for the environment). This study augmented the data set through questionnaire survey to marketing
professor in University. The results of this study would be a cue to the future direction of new
product development and to management of exist product.
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