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(Abstract)

The purpose of this study is to analyse and interpret the
way of differentiosted expression and changing creative
trend follewing S5-day workweek which has been recently
adepted. For this aim 11 pieces of distindtive advertising
text were analysed. The criteria for selection of analysing
text were relativeness with S5-day workweek and cognitive
inconsistency. These texts were negative phrases,
exaggerated expression, and excessively humorous appeals.
The study revealed the followings: First, 5-day workweek
concerned advertising texts were considered as high
attention getting and successful in stimulating advertising
audiences’ curiosity by using the elements opposing the
value and belief system formed in the existing audience.
Second, consumption-driving lifestyle was found in most
expressions for credit cards advertising. Third, hedonic
need-oriented lifestyle was typical in young consumer
products category. Feourth, family centered  Iifestyle
emphasized meaning of rest and solidarity of family.
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