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(Abstract)

As the evolution of information and communication
technologies alters the communication environment at an
alarming rate, the avatar has presented itself as one of
new means of communication in recent years. The Internet
avatar has increasingly placed as an important profit making
source of the digital contents. However, studies on how
users make decision for choosing the avatar are very
seldom.

The aim of this study is to understand user’ s behaviors in
the decision making process for selecting the most
appropriate avatar among various choices. It alsc aims to
identify major factors and elements for developing an avatar
depending on the users purposes. A set of decision-making
models, accordingly purpose model and cognitive model, as
well as prototype of each mode! have been developed.
Finally, it suggested practical guidelines for designing the
avatar in conjunction with purposes of use.

(Keyword)
Avatar, Internet Avatar, Decision-Making Model, Prototypes.
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