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(Abstract)

The purpose of this study is to activate the study on
movercial. To accomplish of this, the objectives of this study
are two-fold. First, this study attempts to find out how
movercial are interpreted and experienced compared to
product placement; and secondly, to delineate experience
and interpretation in terms of the themes of movie centrality
and consumption-specific relevance.

This study attempted qualitative approach comparing to the
criteria consisted of the themes of movie centrality and
consumption-specific relevance to gain in-depth understan-
ding of how movercial which is popped up and regarded as
a newly creative format in the diffusion of internet culture
and mobile communication environment is experienced and
interpreted.

For this aim, the moviegoer informants were classified into
frequent and infrequent based on the classification method
of previous product placement study of Delorme &
Reid(1999) and Focus Group Interviews and In-depth
Interviews were executed for understanding of how are
experienced.

Major implications of this study were as follows. First, prior
experience of brand exposure from movercial enhanced
familiarity for advertising in real-life. Second, movercial can
be used to influential tools for purchasing decision with
advertising and product placement. Third,
experienced uncomfortable feeling of change and discomfort
against the format of hybrid commercial message such as
movercial and PPL which is penetrating into the culture and
art at large.

informants

(Keywords)
movercial, moviegoer, themes of movie centrality and
consumption-specfic relevance
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