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Development and Research for the Professional Brand of TV Broadcasting Program

-By focusing the actually proved study for news program brand-
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(Abstract)
In the age of digital culture, TV broadcasting is exercising

more influence as a information and communication
medium compared to past.

With the appearance of satellite broadcasting service in
2002, the broadcasting environment became a diversified
field of local TV, cable TV, satellite, internet, etc. and
created the time of multi-media and multi-channel. This
ongoing change of broadcasting environment made the
passive audience of the past, active image makers and
new accepters, participants and users of communications,
who know how to choose and use media as the active
centerpiece,

The active acceptor as the centerpiece of channel
selections has become the center of the broadcasting ,
whereby they pick up and enjoy their favorite TV
programs and came to remember the list of their favorite
channels and zap them finally. In this point of spotting
their favorite channels and improving the degree of
recognition for the channels, the development of the
noticeable brand for a particular program has made a
great contribution.

The aim of this study, therefore, is to recognize the
factors, which are important in the habits of watching TV
and to develop professional brands for TV broadcasting
programs.

The range of the survey for this study was home news
programs and broadcasting stations abroad, which were
on air from March to May in 2004.

The focus of the survey was universal and professional
news programs. Through this study, it was ascertained
that, in the case of news, developing a brand for an
anchor as well as for a professional brand of TV program
could be an important element.

(Keyword)
TV broadcasting, news, program branding, brand image
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