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Abstract

This study intends to examine extensively on the current situation where the full capacity of 3D CG is not
being highlighted because of the lack of the information and the awareness and to look at how the virtual
reality technology is being applied ranging from the design of the clothes to the marketing.

A set of processes ranging from the development of the clothing design to the marketing will be
performed on the web. Designers will design with 3D CG and make the patterns and will hand this over to
the producer together with the virtual swatch. But there are important problems to work out.

First, it is the problem of the virtual fitting room. Second, it is the absence of the 3D CG, which is easy
and convenient for the clothing design. Third, it is to perfect the visual reconstruction. Fourth, it is the
security of the distribution system. Fifth, it also calls for the strengthened internet network that can smooth
the flow of the tremendous data.

Consumer will be able to produce according to their needs and will become designer and producer at the

same time, resulting in the achievement of the consumer-oriented marketing in real sense.
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