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F7rog BAE AF FrAgozol FgAH s
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(Abstract)

The importance of brands as well as the consumers’
emotional & cultural desire have increased. In the
meantime, the companies have made efforts to create
their positive brand images through the support of
Mecenat using culture or social return. In addition, they
made ceaseless efforts to provide consumers with a
cultural space by building up brand service areas as part
of their purpose. However, the rapidly increasing brand
service spaces have not really appealed to consumers.
In order to become a competitive and powerful brand in
the severe brand market, it is necessary to enhance the
brand image and to let the brand be considered as a
culture and the lifestyle of consumers. In order to do so,
the companies have to establish their market-driving
strategies by creating new products or new market. To
do so, it is important for them to figure out consumers’
inner desire through the touch point with consumers. This
study attempted fo suggest a method of using a
corporate museum as a space that could meet all of the
said elements at a time. Through the route of a
corporate museum, the companies would be able tfo
study their future directions by looking back their history
and they could be reborn as culture brands. Therefore,
this study suggested that the corporate museum could be
a space for culture and education as well as a brand
space and could play a positive role in the companies;
in this process, the study could grope for consumers’
inner desire with its touch point where companies and
consumers would meet and its utilization of brand
market-driving strategy as a test marketing strategy
observing consumers’ responses.

(Keyword)

touch point, corporate museum, consumer insight,

test marketing. market-driving strategy.



1LAE

11 479 W73 2 24

H2 BAce Fa40] H4 Eoldl weh o)A
£ BUSE shiel B3 A WA s Rl A4
o A Ao BEA HYck £g AYH Aol
o HE HRHDN LWAEL o)A EeHPHY
$78 3304 2 4 & HA=E 9on 9o o
@A B33 9AF ol8W /195 A4 B
oElA Aol gt B TR EolAL Utk F1de
AE3E % Bolehe ool E AYNA, kg 3
HHQ oFAE FEFoZA Al AT} A
Hl2o) ofulE PRATNE HOZ AL ol% F

g B2 3 (BHF 9, 2005). MH7HNME
NP AMAEY §7E FZNATUA HU=Y
A4 oln AnE AV FVOR AQuEHe
A3 @88 ok FTRIAE H2 NBB o
Y olehs wol $AREH, Y4B R 9L
& Z1elul A Az ohjeh, wAte W) BHE
Gag F 9ol 71980l A3 Adtel dE Bae
BERE B RV g AWIE Bk 19
g H2 ot BnEee dete Al 99
A ez ZA WEHT R & RN
% & 9xo] ok FINE 7YurED] B <
Hol $FF B ol 7Ide] HHAQ o4 B2
4 Rahe AQuEel 3979 Aol Be A
& & ook T IQNERE HAY ojHlx)
nsh A8 B9 A9 FAVES JYRL Helal
e aulz HH I JduEvel AAD gE
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gl ol2Z17bA J19Y RE A& Hof E & 9
Qg BN aHA PR Tl o)A o
#3tod HASE g £o O vl auAEY
dolzieidz A B sl M Y Bas
g PERE DAS AFFEALS 99 sUoEH
J F§ 53l dae] Avse Aoz SQuE
o9 7M1 AzdetnA ok o A7E B &
AN AT FAY Bt AL ABHG F
ztol S5, JQIAE FE HAS THE A
AY Faozde BEYS U8 2 JuEn
8] 7ledstag sk Ro] B A7) 2ok
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1) NLAE (2005, 4. 22)
2) FZUH (2005. 3. 20)
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2 A7E S 9A BAR= AT o
Y9TE Fo) A= APFEAG] B9} ol
2EE e WA F AEAE Avugon,
&, oha7A) BEsl FRsold el gt 719
S2Re ool tal 79 shax sgom, sdH
B GAle} 2BR HAFDOEA Y JduER
o) 7H] sl Hdol BT 22n slguE
BUE APFEAGS 98 ofEA BeHT YA
Fohuy) Al S B AHE 2R3
A7Hgon, 1 F TN WYl YA An
AE9 e 4FEHL Bo @ W o AT
AoE ¥ A7el 4B =&

2 BAE NAFEAEGY o273 uF

21. v A ZFEAe A

Aol WEE mohgt ¥ digdte Wale] A=A
gkA ek (Market-Driven strategy)-& 71 3AS 7}
AL F dth wTBA, AF Wt =8uvis] Ao
ol wlE Hotsti st MER AFE FEY
S 2N MRS Axdte AFolofEE AAYAE o]7]
I AEAQ AAE 7HEsHA siETE Aotk & A
AFEAGEL ANAES FHAFOEN BAZo
) AREA s, 7FX% M-S AR e R
2 H3E 398, dA=AEHsE J98 5 Qe
4L gEsA 8o

Carpenter, Glazer & Nakamoto 200Dm4= Fuf
Agol ¢A R3ke v|AY Al s FeiRES
SFAHOEN AF WglE Fdte A A=E
stH ol& ‘AFF=AZ (Market-Driving strategy)’
olgta 3ATE E3, ABIAL AFFE HPsd o
& ggatal MIE g A, odEd &
A Z2FS AAFR BRHS9 ZHANZCEA AF
FE BHHE9] o|Yo] FHE 4 Jthn BT,

<DR>TORBET D

NBRZH=H %’é&ﬁ%‘H ?ﬂHHQ@H%Q}?—% ]

At2: Carpenter, Glazer & Nakamoto (2001), Kellogg on IMarketing :
The Kellogg Marketing Faculty Northwestern University, p.193

Urban, Carter, Gaskin & Mucha (1986)= A=
AZE FEFT BRE JFE e avAEL

[
s
Fx BASE 8 BIA=ER vm JFez 4

3) @93 9, AFAE ol HE 2uA A AT, 2|
A}8t4T, Vol7, No.l, p.128, 1996 A 914
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A Hol AAFE BIA=E YEEAZ (prototype)
7b 59, 3 AYAE 2 BA=R QQASA ¢
etz &gt =38, Kardes & Gurumurty (1992)
A% F BAEE AEL AVYE e 9X
g4 F glon, olfd FHE AuRY FHE BV
A1, getx JYg=s] HE ATl Ao stk
w3, Muthukrishna (1995)% AH|AEC] 7]& 2@
o} Fu BA=o] dis] we A, A A o
EEsioid Fu 5 dert 4ol st e
HIES et B9t g Rasio.

22 HA=E AFF=AE 3 2 54

BRAE ANRFEAHL 2HAEEREH UZE &
3 A1FE FrAoz FEof srke el §
AE Fa glon, 2uAEY g4 fEIE WY
o] Aolof wig} 471X fFPo g FET £ P A
Ae AFARANY’ o2 A AL SA3}E A
Fo] BNt HzE AF JtElnIdE FAHstA 2
TAE F&Este F3ln, EdAe ‘AR =,
Aol AR AN AEE, A AnFo] Sy
g vAFY 7)1& AR FEE Jdde FHolth
AAE ‘xH7A AR 2 7|E AFES WS
Holde A AFolt FalHA AFE T3
AEY /IS AARY e §old, YAl ‘BA
E ApEg 2 BAZgA AAHE AFL 55T
AAE BEY YE fFolth oHT FIL FI

ol

-

g0 deozn BALHAE AT + A H
e Holth. whd, NAF=AFe F34 Ao ww
T e e ANgEs A9 Jhedel A
= “ARFEH ofeldele dAS o
3 71EE FAIT wEle AR HFoATE
8, AP0l Eon, gL, 7EAAE B
A= e 54 AR T 3 sk

3. BU= AAFEeAEg o]z el 4

31. E8}s} oz 2etd

Hofstede (199D #38ia, “5F &7 3ollA9
ARES) PR 348 zzadoln, AAde)
o] ohim| TUF W& 4BAY o5 zastd
B Agse 198 547 o Hith & 23
HAHA o] ohieh Aol £ ASH 873

fr

4) FAA.
5) EA4%, xAF=AZe] Ragcl, EMC ON Life in
Information, Vol.26, 2004
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A EEHE Aotk EI IE 3 BEHe
W2lg 474 (symbols), <J#) (rituals), - (heros), 7}
2] (values)d] Y] JHAE R 18 38 {1
HOst o] okl AAZ vIfd E34e] /MR
HAHo|1 o] e AL ‘JHA B 3, 7HA
= “od AHE o Adzdle ¥RFHA AL ol
Aot Mooij (1998)= E31e] HA7Hx= E3Hd
oit} th23, 433 tAFoI, AEF AMulzE
N2 $3 T golZ2eldd AdA7E AL o

d Hyol 8 & glvka 3ok & &3}
NZE S8y oz ez ze] e o 23&
F3te] AAriREL & 4 e etk wEbA 7Y
AN NEL AHESHE FE3td 2R LHAESY

Fojzoetdz FRGE Aol Fash

AlZ: Hofstede, G. (1991), Cultures and organizations : Software of

the mind. New York : McGraw-Hillg %12 7o

3.2. go|=2e}US FRSe BHAE A FF

=

HAE AFFEAFL Q2 2HEIE UEo
ZN ANAE o)Fojzit). JYEL oA EIE vl
2 Byse} Lue] fH@AE 8] 7] A8
=F3ln ok F, AB|Rpe) o] TAElde] 7|H9
g}, BA=r) 53 B dFE F 4 2 A
Az 2 Fe 5 UEE e Ao HI= HF
2371 Hidn & 5 e Aotk (FAE, 2004).
ARz Aee ulE o3 2L AHE}E A
goan Auzte go|xxelddztx] FEFE njF
T e AFolga & F Yok

<ORPMER Eio[ZAEIAE FZSh= AlZFTHE

NER 20IZAEYE Srble
GiiHEs 88




{2Y3>e YA Hofstede (19918 |79 <282
€ E3h9] AR MR oz el Ay F
S NAFEAFEY AHES EUE 388 ol
OH0Z AT Helth &Y Yade AFAF
S NAFgeR Q= 32 2P dEA[U JFA}
A2t & 4 gtk Yadle U7} 19799 £A)8 o]
F 297 ol B AEo 7 AA FeoEY golx=
28-S vt Fhegs). Yany Pzdd
<, 2HIAEC] QA FEan Jd FALTE 9
oFstal, ol& FEAA FAUvhs oA 2& Yok

< 0ddAE JA=HA qd 29= 0119
BA=E AZANE Fol9 AFE FE3A E A}
Folk JA A= 01l 998 BAS AL

33 glgd= E7stn FAuAQ 100 Fuk 2
S 5 AlojolAe E2YI ol ANE
= AAHo] AT, 28y} TILS
200 F23E Ao E HAT AAH ouig =
Aoz 0dE 232 =g FA 9 ¢
A 43S AFAY 0119 3F38E olvA E A
A=Y 71e8& BAANEA ZBAH ZAAEE A
d 18-234dle] e AES ALFgozHN JAAY
Al 18-239] o|F-®31E F=zslg o, TIL Zone, TTL
Memberships-& 313t 159 o]z AEre] o
s F1 0 (HUE, e E, 200D,
2P A Uk FAHo] take-outo]FgE AZE
3 FEFoEA A JANE AR U
oflzl MZE AuEE FYP3Pch £ 28
e AF7teE JAE A7 E3E 7
th o]BA A AE take-out ¥ o}l Fordt
e AT Fe T ARAEY Fo|ZTAEYY
ag ARG & 5 Yo

SejdolHlEe AR TP 2d3} Hgow
daE HIT AFFEAGY AlEgn & 4+ ok
T3 gEdonlee AR 9wl ojekes A
Al Hoy AFUege ndeapdst d2ke g43
e B ol 2, B2 58 I AFgesn e
E3E FEdon, ojEd A¥stan 553 nI=
ApE5E SEE AN a4 ) BdEZ giR
(Aaker, 1999)5)71% stok

iy ol 3o & M2 M

4 BA= ANFFEAR] Fdozy JQurE
A9 J9 #8 A+

6) New York Times (2005. 12. 17)
7) M&C2)M#] 23} (1999.3)
8) miY7Al (2004. 3. 18)
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411. 7]gutEH e

A NgerERY) AEe vFEBPI (AAM)
A AoVsie dWt FFH HERY Aol HEA
71 e 9ol iR Eo|t. &7t F=Z QA
(000 =gt 7IdEEBE Vo] BFY Yooz
HAAY F94& AFsx] gm B EEA F73
Q WERS AYste], Aol RG] dHoz
S3 BRARE wAske FX2 7YY ouAE
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2ol ol Aol £FFAL 19l 1Y 4
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3 FRYE veFdEod, JAREE £A%e F
e Pledoly HERAENA EF JguEBe
Belge Asf7t viFEoltk

a2}, Danilov (1992)& “7]|gulE#He AAMo)
A Aoste dE@ oo R¥EA gerh” gu
F43 a2 7duERe “‘9agzor 95
71® Y, = dEs §39 Z24948E /IR T QIA
R71% 8, ADLYA AHE EHE AR &
o, FSA Y} LEHAE gevh” 2 2e)
H, 20 U AHee “BEd 3748 B3d 7Y
o] A 2 7)dolg B 7|9 A ALY F
47 124 7 g FelA gEe Jdred o
27 g1 &9, 7]de]l AYF uved (Corporate
Gallery)g glv}7} migo] E3l5jHA 2% A8} 7
Aol A o] gAY, FAAY G&F o
HEE Aoz XY 9 AFd) dig diAu 750l
THol Hue oM dEzm BFEHojol o} “3
AT T3, AFHGAEHS 18DAME  “71Y
BE#olY 2 AYFAL 7igeld, 21 7ol B4

T %Y ASE AL FASE, vEBe A
gate etk g Ao ot

wekA, B AFA= Danilov (1992)9} &=74 9
AZHE (19879 Hog wigoez JdUERL
“Z199 GAatek 71geld R 7)) Hee dwtg)
FAA EElE 19 715 9RE, 7199 9a 7
AFY GArg Zgstodol sl A” o2 A3,
7193 §45 vledolvt A 2ue) A A4
g8 #JH AEE FNEE F4Y AL AG9RE
oA AstaAt sk F, 7|49 HAld) s o
F31 UAAY, 7199 B5& FAHALE FAY At
AEE FAZ IA EIEAN 2RE dFjpte
ZIGEFE RS O HEd TRAIEE s

9) AAMe] uhg el o] : AolT wstH EHG 9st
o G738 =ATE FF, B A NG A
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41.2. 7|YuerE#9] %A}

71GE e AP olFe] EAFoZ WAy
o}k AdEY olF 1 o FAR gt A
o s £Asle Aldrt dolstm, 2@ Aeizh 2]
amstolghe HBS FEH Wom, oo met Hx
27V AE 719HERS Ads) soHo. Mikunda
(2005 “24¥H olddE o EIL st
=83 B34S w7 g4 AAE F Ao A
2 AMARS TF UE o2 EEHYOEH
S8 Alopoll A A AFHT” 11 T “EAd] o
gt FojejE-g BEdorie 42 Favt WA H
o], AP L 7] wo g NARLEN X F )
RE W A2 Dgo] AEA HE 7
T I 4AYE 245S HEow rguEds A
J3ok” 1 oJopr|dtar ok 19557 on] PH
= 307ell 7 M7ke JiderEde] AT, I F dHT
-8R oIt AAFT ojHE AW FrtdAM=
19503 el 714ErERe] o] BAFOR s}
3 AYHT AU v, fEve Hx9 JgEkE
Be 19649 FEkZo] FY 103d 7P goes
FEotERS AET AoE, Sl Hxe r|dyt
Edolgta & ¢ JoHD. =3 80\l YA =7t
7 Adellx AAPZRAY AHE dldFe=s T
Haly] 1 AANPAe] d@toz HRI 7+ J|9E
dA AL AHoz FFs wWEoF AL}
gRECR 7Y AFES ALAY A &
g& FH3lee &89 AFe] Ao, 1993d A
A A AXXE AVZ, 7Yl AAE3e] F8
4e Q48] AZsgck 1 B okt YuIE =
& Aol = Ao} FYEBe A2 7
£ 7HAA =}k (A5, 1997).

4.2. &Mz Ao 2N JISHRERe] JHA

20002 dolewA A YulAY, HAuiAE,
Bz AFUAeld, 2E8dd T g onAE
Eol7] 4% uHAR AFgEe] A FA}AAN 71HHt
ETe avlA HAFolgte ol T ¥4 AlZE v
AR A ‘Q%C’i 3 M7 AR =oAL ok
ES AHAES BEEFHOE HEI] st HHo
2 gele ﬂv‘%ﬂ]ﬂ” FEE oEA E8F ALY
717t BguAIR ARUACIAY F83 B3]

10) S$=HIAEFES, 7QeEW, F9A, Vol112, p.7, 1987
11) o]y AALA

12) ZAF 9. 3€4U IMCE o]%7] 93 4 49 &
MP3 Egolo] Atal 47, YAEdaFE, EA #6735, Voll9,
No.5, pp.305, 2006
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HA AYr1ge KISSEER)’ dqMe 7|guESRe
58 A" AFYACIAY el FPos B gl
o} o]4] iﬂlx}é% %‘T‘ﬁ% FABL T, AES A
£3HA A HEAA SHAUFIIE At 8l
tHY. 71GerEde o -‘1 NA AP FAe ATl
& B okt VgL WERolgE FEE F3 23
o] HMEE US ZFA He Ao, JguERe
T3 714 avapt AR e JRITReEHR 7
Qe 71BHA I ol9ox LHIAES] &
o} U9 A7z #FE = e I E F
JoH, ZiduEgolgte 544 1 719 Jeds
o] g3t AnAENA A2 APTFe] A& AT
RAog AANFE L AAZe] T L8RS ¥
Ag ¢ e Fgol 2 F Atk =3 JI9NE
HEgolgte 845 B BA=d i) ot
™, olfs U8 H}%Oi I YguE FE3H
E}—’:— TAFE ol FHAME FL 5Tl
F UTHS. 2= JYGurERNS B1, ET, HAE
o APE 5% gL HAso] tis) oot 5
A =9, o33 AL AF BI=d) BF MF
9} FAEEAA olojAA He Holth wEkA o]
g AniA AFIAolge o)F S o 83ste HAE A
AT AF] 84S A7) B 3.

43 HAE=E AZFE=AFS T 7|gurEH

9 &84

ANFAFEAZGe g AHE Ax go] u$ Hal
Aok wj¢ JPIIE & Mok & AEZRA}
o olshd AAE Auwt B o %J_T:HE}%% 90% ]
g, A2 AHdS & A9 3 ojujoj
A eEo]  80%e] ol2E &42 i/\}slai\:}
(Campbell, 1999). A1=Zo] Asja} olfre &
le}«l “Q'“—TLJJr‘?—}"] %—%‘—Er SAY &

o rflo o rlr

mloommkfirlﬂ_rxidosi‘

.
f.

)}q &\:1 "m

s}% A% H7) S A AuAE
A% Ao 3AG7 A HAERARE st Aol
Zostn 2R GA old@ RSl WUW

13) KISS (Key Impact Sales Spots):A|d7]&o] 20053 3}4l7]
U H2Z LS HY A9 2.

14) AAFE 9, AE AH2F F2HE 2R 74 24 =7
Mol #E A7, UAAstAT, EA A64FE, Voll9, No2,
p.345, 2006

15) B#H4%, CzaQl FHol’He #% AF,
Vol.6, No.1, p88, 2006

16) ¥, v, 9ER JMIAA TR mE #Ey G
$d7, fARIgEE, B4 #63%, Vol19, No.l, p.183, 2005
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d AgEEdge] AdE HAT F S Roluh
g2t B AT E ZGEERS 4Bt QA

24 7|durE g &84S AELA Sk

<J24> AZREHD J|guS e B

e

Consumer Insight

+

ABFHHLE B8 '
Test Marketing

4.3.1. Consumer InsightE {3 FIto = A9}

71gutE

Consumer Insight®, ‘4Bzt EF olgl= ¥w=
AHzte] UlHe] AIshe Wolgta & 4 ok &
aulAe) e $747 478 Fohhel 1L 3
ENZ02H AASAE AT & ke Ao
Jain 200D A7 &3& &HIR7E A4k E&t
A glom, mEkd TP FEE, FEE 9=k ¢l
E STE Usle ALE, IAEL 159 &4 &

S B3 XEY 5 3, AAFY B4 Ze
Ao disiA & A &) wgd dA g A}
S5 AFERAMHES 149 £A4F &7 w4
A A A THte AEL H2Es e ©
de FHEgslx ki st ujela] Campbell (1999)
< &HRF AEEy (sweet spot)e e Ro] %
FQ3ths ojoprlatm YUtk Awix Wiwe) Aejed
< 98 wol HEA Hole Ao) oild, v g =
AIHEE B3 2dE 4+ Jde AE ofrh Sweet
spoto]@ AH|Ate] Aol i T nd=d o
g F2YS A2 42T § St vEs Aol
olglgt Avlzte AYE F&EY) Sl 7T
Ae BdE JyFelgls EAL A8 AFde ¥
AL AFAE olFsty] A FAYY BHEA dF
7b ad2 A48 4 Ug Holdh Hood (1986)=
“BEA7E FHol @ HAZ2aY s, AT A
2 g FAY £F vig Fodg S A4 o,
89 #FFAE TN 25 BE ALE S

AEE FAS 497 289 AYe wH2ey
the AR sgs 27 A3 AFARANE AAF

o=y wRAS vl B B4, BT, 87, vE
=o g EHe PRE £AT 4 D Az 59
o ES 1GERAE BAE 9 Q0099 AT
A 2o AFAEL B 2WASS AA 2y
9 23 B9 ERHE 528 5 9 R
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432 AF L& NFH2EE T IUow

Aol 71gutE @

Jain 200D A&ZQ A9 FEL 938l
ANZFEAZGFE olopr|ahn, “oj® A|Fo] AjFd] F
M 7) A wlg] BlAESH= B4 (test marketing)e
e T3 "1 Stk H2E v, du)
Ee odRAHe S A8 EAFHA ARRA
gloA AAFoIU M2 vHARAYS HAES)
A% 713818 AFshes AddAxto|nt Zikmund, 1999).
AAF] A¥AA AFEYL SAT ARAEYe] B
Q712 g e zE gXE ¢ gle EAHES
HASA} e Aotk (FhAdw, 200D, wabd Bl
E nARE B3 AAEY @9 FAg®e ol
a2 we] ulAE w28 ke] g vt wheE
AL & A& Aojt) Kotler & Kotler (1998)=
A9 viAERALRE BEA &3, A, <A W
gt X3 AR olE} 158 43T = A
39, BHAE oAl 4 e HILE sFssH st
EXIF9 FES 53 159 AL H2EY ¢
AE Feo] A" g AATe =M 7GEETo)
A9l HzEUAREY d¥EEe g8Fz ok
Danilov (1992) 7|JutE#9) 23] Fo 7199 A4
o] @ F Sle olfEd Uig UiFy Ao dEL
F71 AT BFHo] Qlthar o]eks] sfa Qluk.

S

5 A4S B8 97

Kumar 2004)= “g338< AZE HEez U
A Fx3 719 9 HA= wujEge 333
QA FHRAAYT 2uPTHE aAENA L&A T)E A
olth.” 2ta k. wWEpA, AlHAAY NEoRE,
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