
2005

2005 2.6%

1 5,141 2%

3,062

20%

5

54%

2007 1

19

1

2001 2002 2003 2004 2005

1 2,274 2,384 2,478 2,824 3,062 108.43 20.22

2 2,303 2,322 2,316 2,343 2,346 100.13 15.49

3 1,009 1,004 971 956 950 99.37 6.27

4 839 867 850 873 914 104.70 6.04

5 610 671 740 822 872 106.08 5.76

6 712 693 650 662 633 95.62 4.18

7 566 572 571 592 586 98.99 3.87

8 511 507 524 545 567 104.04 3.74

9 311 308 335 345 352 102.03 2.32

10 243 268 284 292 307 105.14 2.03

200 206 200 202 192 95.05 1.27

4,246 4,277 4,349 4,304 4,360 101.30 28.80

13,824 14,079 14,268 14,760 15,141 102.58 100.00

02

2006

28

Impact International volume36 No.18,
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2002 1

2000 37%

2 3

2006 8%

2

83%

9% 5%

45%

33% 20%

10 BUD LIGHT

BUDWEISER, MILLER LIGHT, COORS LIGHT

3 2005

2004 2005

1 Beer 2,343 2,346 83.46

2 Wine 243 251 8.93

3 Distilled Spirits 149 154 5.48

4 RTDs 59 57 2.03

5 Cider 3 3 0.11

2,797 2,811 100.00

2 2005 3

1 2005

2000 2004 2005

1
(Tsingtao Brewery)

186 371 408 13.32

2
(China Resources)

100 313 395 12.90

3
(Beijing Yanjing)

141 285 314 10.25

1,804 1,855 1,945 63.52

2,231 2,824 3,062 100

Impact International volume36 No.10

Impact International volume36 No.16&17

0

500

1000

1500

2000

2500

3000

3500

2000

123%

213%

99%

2005

3,062

2,231
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CORONA EXTRA, HEINEKEN

10 Anheuser-Busch

63%

10 58%

CORONA, TECATE,

MODELO HEINEKEN, AMSTEL

LABATT, FOSTER’S

2006 633 6

3 1)

2005 3 2006

19%

3

1 2

2006

RTD 1

45

44 26 30

4 2005

1) 3

5

2004 389 235 32 656

59.30% 35.82% 4.88% 100.00%

2005 358 176 101 635

56.38% 27.72% 15.91% 100.00%

2006 350 161 122 633

55.29% 25.43% 19.27% 100.00%

Impact

Impact International volume36 No.16&17

Impact International volume36 No.16&17

63.03%
16.72%

11.19%

5.6% 3.46%

2

2004 2005

1 BUD LIGHT 385 388 28.57

2 BUDWEISER 283 261 19.22

3 MILLER LITE 172 177 13.03

4 COORS LIGHT 150 152 11.19

5 NATURAL LIGHT 83 83 6.11

6 CORONA EXTRA 70 76 5.60

7 BUSCH 69 66 4.86

8 BUSCH LIGHT 57 58 4.27

9 MILLER HIGH LIFE 51 50 3.68

10 HEINEKEN 46 47 3.46

1,366 1,358 100.00
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2005

5.3% 1 5

1 Interbrew

AmBev InBev

Anheuser-Busch

6

2005 43.4% 56.6% 100% 28.1% 44.2% 27.7% 100%

2006 44.9% 55.1% 100% 25.6% 44.3% 30.1% 100%

7

2004 2005

1 InBev 1,967 13.3 2,020 13.3 102.7

2 Anheuser-Busch 1,597 10.8 1,740 11.5 109.0

3 SABMiller 1,649 11.2 1,684 11.1 102.1

4 Heineken 1,126 7.6 1,186 7.8 105.3

5 Carlsberg 632 4.3 689 4.6 109.0

6 Scottish Courage 504 3.4 540 3.6 107.1

7 Grupo Modelo 428 2.9 455 3.0 106.3

8 Molson Coors Brewing 423 2.9 424 2.8 100.2

9 Baltic Beverages Holding 370 2.5 415 2.7 112.2

10 Qingdao Brewery 371 2.5 408 2.7 110.0

11 China Resources Breweries 313 2.1 395 2.6 126.2

12 Kirin Brewery 373 2.5 362 2.4 97.1

13 FEMSA 320 2.2 329 2.2 102.8

14 Beijing Yangjing Beer 285 1.9 314 2.1 110.2

15 Asahi Breweries 308 2.1 298 2.0 96.8

16 Guinness Brewing 228 1.5 231 1.5 101.3

17 San Miguel Corp 181 1.2 180 1.2 99.4

18 Efes Beverage Group 144 1.0 160 1.1 111.1

19 Cerveceria Polar 143 1.0 140 0.9 97.9

20 Radeberger Grupppe 140 0.9 140 0.9 100.0

Others 3,262 22.1 3,031 20.0 90.1

14,764 100.0 15,141 100.0 102.6

Impact International volume36 No.18 3

Impact International volume36 No.10

38.93%

35.76%

14.24%

10.44%
0.63%

3 2005
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2. 1 8

1

2004 1

(191 )

1

3

1 30

2002 48.5

2005

100 30

2005 48

38 57

72

30

2001

17.5 2005 24.4

50 70

1 9 2005

51

3 (500 )

8 2005 1

: 2007 1

1 ( 9 )

1

( ) ( )

1 155.9 311.8 191.0

2 122.0 244.0 49.0

3 115.2 230.4 949.9

4 109.0 218.0 89.7

5 107.7 215.4 163.5

6 95.6 191.2 575.7

7 93.8 187.6 12.5

8 91.0 182.0 94.8

9 87.5 175.0 47.5

10 86.0 172.0 17.3

11 86.0 172.0 346.8

12 83.1 166.2 29.9

13 81.5 163.0 42.6

14 80.6 161.2 2,388.1

15 79.8 159.6 3.7

16 78.7 157.4 35.4

17 78.5 157.0 302.7

18 78.3 156.6 31.6

19 77.7 155.4 127.5

20 75.1 150.2 40.8

21 74.9 149.8 190.0

22 72.7 145.4 72.7

23 68.1 136.2 152.0

24 67.3 134.6 220.8

25 64.2 128.4 47.8

26 62.2 124.4 65.7

27 62.0 124.0 898.2

28 60.7 121.4 13.9

29 58.0 116.0 7.9

30 55.1 110.2 17.3

36 49.6 99.2 634.3

57 24.4 48.8 3,049.0

50.9 101.8 192.0
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2006

1. 2)

63%

34

2006

194 1%

3

2 3 2

4

3)

9

2003 2004 2005 2006

1,886,102 1,904,654 1,811,666 1,847,326

21,842 20,836 23,673 22,953

17,561 18,622 19,340 25,507

1,925,505 1,944,112 1,854,679 1,895,786

35,598 36,072 36,437 36,881

1
54.1 53.9 50.9 51.4

1

19

2) 3 5 4

4

4.4 100 4.4 4 110 4

3) 100% 72% 2003 12 31

10

1997 1998 1999 2000 2001

1,887,038 1,595,805 1,669,195 1,856,818 2,004,181

( ) (100.27) (84.57) (104.60) (111.24) (107.94)

3,020,365 2,771,615 2,896,195 3,100,784 3,253,739

( ) (101.37) (91.76) (104.49) (107.06) (104.93)

2002 2003 2004 2005 2006

2,056,643 1,995,697 2,015,770 1,918,282 1,943,096

( ) (102.62) (97.04) (101.01) (95.16) (101.29)

3,383,100 3,466,659 3,536,302 3,372,420 3,236,636

( ) (103.98) (102.47) (102.01) (95.37) (95.97)

‘04. 1. 1 ’04.12.31 ‘05. 1. 1 ’05.12.31 ‘06. 1. 1 ’06.12.31 ‘07. 1. 1

100% 90% 80% 72%
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2001 3

40

60

2002 1

Micro

Brewery

57 1

2 CASS 27% 8%

OB ‘Prime

4 93%

2006

4) 5)

MAX 6)

11

2002
896,604 1,160,039

2,056,643
(43.6%) (56.4%)

2003
860,159 1,135,538

1,995,697
(43.1%) (56.9%)

2004
843,680 1,172,090

2,015,770
(41.9%) (58.1%)

2005
823,022 1,095,260

1,918,282
(42.9%) (57.1%)

2006
782,037 1,161,059

1,943,096
(40.2%) (59.8%) 12

( )

CASS OB Cafri Budweiser

2005 26.6 10.6 1.5 1.0 0.2

2006 27.1 7.8 0.5 1.0 3.8

( )

HITE MAX Prime Stout

2005 54.2 2.3 0.2 3.4

2006 56.8 0.8 1.7 0.2 0.3

4) OB Blue : , ( Blue Technology)

5) Cass Ice Light : 50% , 4.5 4.2

6) MAX

Maximize

PrimeOBCASSHITE

0

20

40

60

80

100

54.2% 2.6%

0.5%

56.8%

26.6%
27.1%

7.8%

6.6%
1.7%2.3%

2.3%

6.3%

2005 2006

4
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52

24% 12% 8%

2006

6

12

1 8

6

8 9

1 3 2006

2003 11

0 7 1 1 6

1 8

2006 46 22% 16%

16%

2002 60%

120

100

140

160

180

200

220

2004년 2005년 2006년

1월 2월 3월 4월 5월 6월 7월 8월 9월 10월 11월 12월

1.47%

32.83%

18.82%

2.86%
8.20%

11.90%

23.93%

51.65%

5

6
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35

28

53 18

2006 6

4

2006

49

46

96

6

10

55% 45

50

13

Bottle PET CAN KEG

2004 48.03 13.04 16.04 22.89

2005 46.75 14.59 16.43 22.24

2006 45.87 16.44 15.73 21.97

14

( )

2004 38.90 48.31 7.10 0.18 5.51

2005 39.09 48.74 6.17 0.44 5.56

2006 39.92 48.50 6.39 0.27 4.93

2005 2006
0

20

40

60

80

100

16.43%

14.59%

22.24% 21.96%

46.74% 45.87%

16.44%

15.73%

7 2006
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58 38

OEM 7)

8) OEM

2006 28

99 83

46

82

72

31 067

OEM 99

97

23 615

29

15

2004 2005 2006

76,474 99.02 70,250 91.86 68,657 97.73

2,415 13,791 571.06 14,132 102.47

78,889 102.15 84,041 106.53 82,789 98.51

7) OEM Blue Girl Happoshu Sonderberg Oranjeboom SuperGent

5 8

8) 2004 10 2005 12

CAN PET KEG
0

20

40

60

80

100

57.78

82.42 77.18

99.92

31.10

6.44

3.44

1.24

0.30

0.16
4.13

12.99

0.66
1.44

20.72

8
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2.

1

32

1

FTA

7

2006 5

74

900

Miller

Heineken Corona SAPPORO

Asahi Tsingtao

3. Micro Brewery

2002 1 Micro Brewery

2007 1 100

1 300

1

4 000 6 000

2

16

2004 2005
2006

1 HONGKONG 28,025 28,778 31,067 108.0% 45.2%

2 MONGOLIA 13,401 8,166 12,561 153.8% 18.3%

3 JAPAN 24,460 14,260 9,483 66.5% 13.8%

4 SINGAPORE 447 7,855 5,020 63.9% 7.3%

5 TAIWAN 3,031 4,492 3,001 66.8% 4.4%

6 USA 2,702 2,710 2,980 110.0% 4.3%

7 CHINA 2,984 2,757 2,888 104.8% 4.2%

8 RUSIA 312 269 406 150.9% 0.6%

9 AUSTRALIA 316 156 224 143.6% 0.3%

10 IRAQ 185 0.3%

796 807 845 104.7% 1.2%

76,474 70,250 68,660 97.7% 100.0%



2007 _ SUMMER 39

Korea Micro brewery Association

1.

20 40%

2006 1 5

5 2

2

17

2004 2005 2006

14,848 18,622 16,532 19,340 20,506 25,507 131.9% 100%

3,602 5,049 4,389 5,730 5,244 7,622 133.0% 29.9%

219 222 1,697 2,439 3,341 4,781 196.0% 18.7%

2,062 1,921 2,435 2,258 2,715 2,381 105.4% 9.3%

2,143 1,766 1,821 1,609 2,335 2,172 135.0% 8.5%

1,024 2,586 776 1,582 1,000 1,999 126.4% 7.8%

521 556 1,016 1,109 1,263 1,721 155.2% 6.8%

1,068 1,352 829 1,126 1,017 1,522 135.2% 6.0%

660 493 1,234 892 1,266 940 105.4% 3.7%

460 428 598 486 875 659 135.6% 2.6%

254 337 286 386 378 529 137.0% 2.1%

2,835 3,912 1,451 1,723 1,072 1,181 68.5% 4.6%

www.customs.go.kr
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2. FTA

EFTA9) FTA

10) 5 2007 6 1

FTA FTA

7

FTA

EU

FTA

4,000 12,000

FTA

2007

4

18

FTA

(HS code) FTA

30% 5 10 10
2016 7

2203 50%

9)

10)
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2007

2002 200

5

5 5

6

6

5

11) 101 1

2006 12 93.7P 7 4

4

6

8

GS25

21

26 30

30 25 5

19

06 12 07 1 07 2 07 3 07 4 07 5

93.7 96.1 98.1 97.8 100.1 101.1

- 82.2 86.5 89.9 89.4 95.1 97.7

- 95.6 97.7 99.7 99.7 100.7 100.7

- 103.2 104.1 104.6 104.4 104.5 105.0

11)

www.nso.go.kr




