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Abstract

A Study on Consumer Behavior Characteristic of Low
Involvement Goods Purchasing

Kim, Moon-Jung®* : Cho, Yun-Gi**

This paper has analyzed the factors and purchasing places affecting the purchasing
caned coffee which is classified into low involvement goods. As the result of research, it
was discovered that affected factor has arisen out of distribution or recognition other than
satisfaction of goods. Consumers who have low satisfaction level switch but this occasion
happen at a much lesser rate than expected and on the contrary, even customers who were
lesser satisfied expressed that they would buy the same brand again.

Although this paper demonstrates the importance of the distribution and recognition
factors (publicity), among other marketing mixes, that play a greater role than the product
when purchasing the product, it has not taken the effects of promotion into consideration.
In the future, the consequences of promotions should be explored and simultaneously look
into how each of the factors influence direct sales and weigh how much impact each factor
has.

Keywords: low involvement, caned coffee, recognition-rate, satisfaction-rate,
distribution factor
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