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Abstract Over the past several years many researchers have attempted to explore the determinants of franchise
restaurant success. This study is a research on the critical success factors of the franchise restaurant management
which is expanding. The purpose of this study is to present right information to the managers of franchise restaurant
for their marketing and sales. The information is achieved from studying customers’ intention. I also measured
customers’ satisfaction for management of franchise restaurant and assessed maturation extent. In conclusion, The
results show franchise restaurant's menu, atmosphere and accessibility are a considerable level in research results.
However, franchise restaurant's brand, service, food, price and size are low level(determinants fact). Therefore,
franchise managers have to complement a those factors. The result indicated that the points in time of forecast about
the franchise restaurants CSFs are in 5 years mainly.
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