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A Study on the influences of COO image on
Brand Association Knowledge in Utilitarian and

Hedonic product - Focused on the moderating effect
of Consumers’ ethnocentrism -

Park, Sung Young®
Yu, Sung Duk*
Na, Woon Bong*

Abstract

This study conducted to examine how consumers perception of COO(Country of (Brand)
Origin) image affects brand association knowledge, how coo image and brand association
knowledge affect buying intention, how these relationship differs in hedonic and utilitarian
products and the moderating effect of consumers ethnocentrism in the influence of brand
association to buying intension. The results indicated the followings: First, it was significant
COO Image affect brand association knowledge, more strong significant in Hedonic products
than in utilitarian products. But it was not supported COO Image affect buying intension
significantly. Second, Brand association knowledge affected buying intention significantly.
And the last, consumer’s ethnocentrism mediated between brand association knowledge and

buying intention strong significantly.

% Key Words: Country of origin, Brand association, Ethnocentrism, Utilitarian/Hedonic

* Kyunghee University
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