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+ Social Computing Theories
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- Social System Design and Architectures

- Social Network Analysis and Mining, Semantic web

+ Social Behavior Modeling

+ Social Intelligence, Social Cognition

- Social Computing Applications such as collabora—
tive filtering, bookmaking, tagging, and multi—
agent systems

+ Human Machine Interactions

+ Emotional Intelligence, Cultural Dynamics, Opinion
Representation, Influence Process

+ Data Mining, Machine Learning, Information Re-—
trieval, Artificial Intelligence in Social Contexts

» Trust, Privacy, Risk and Security in Social Con-—
texts

+ Social Engineering, Tools, and Case Studies

+ Services Science, Quality, Architecture, Manage—

ment, and Tools
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+ Psychological, personality—based and ethnographic
studies of social media

» Analyzing the relationship between social media
and mainstream media

- Qualitative and quantitative studies of social
media

- Centrality/influence of social media publications
and authors

» Ranking/relevance of blogs; web page ranking
based on blogs

» Social network analysis; communities identifi—
cation; expertise and authority discovery; colla—
borative filtering

+ Trust, reputation; recommendation systems

+ Human computer interaction; social media tools;

navigation and visualization

- Subjectivity in textual data; sentiment analysis;
polarity/opinion identification and extraction

- Text categorization; topic recognition; demogra—
phic/gender/age identification

. Trend identification and tracking, time series
forecasting; measuring predictability of pheno—
mena based on social media

+ New social media applications; interfaces; interac—

tion techniques
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