2012 128 S=UEfUUESS LSS ==X M123 M6z

http://dx.doi.org/10.7236/JIWIT.2012.12.6.223
JIWIT 2012-6-28

2Rl E o B3 AFELS) N 2% HEE AT

A Study on Consumer Preferences for Partnership Model of
Smartphone App

* *k
LIo Nl
=278, 2y

You-Jung Nam, Myung-Gwan Kim

2 O ojEedold AE0lE 295t FAL BuAze SAES Xﬂ%ﬂ% 23} o5 EAATE F4lo] Hof
okt olEe Z2rel AFRHe] ZARC, ARG “Eels S FUE AR DU, 2Hz oS
5 AF B, WS B AFLL ] YA B =Eoll P % ol Al diele] okn wa
o WAA Heh A F F 10949k 200helA oW Fvk o MEE BLA, din I oA ojwl Ao
214 AR Bstel gobugith 1 23} 10the} 200 BE Qo whEed FuE HMzgch o
G oR WEOA Fulg FUSH: NG /Y AeHT 0t AU Fue Y
HEshe Aoz ehdth Jelm Zhzte] Atho] oiet mAY 9] kA Agaor stk e o 4 9lgick

[t Ho

Abstract The core parties operating application stores can be categorized into two major groups. One of which
is an application store that offers manufacturing and platforms while the other being telecommunication company
orientated. Each group has an affiliated partnership. In a larger group, there are three major types of partnership

nn

such as "partnership that causes an increase in traffic","partnership through the sales within the application
contents" and '"partnership through advertisements". In order to find out whether teenagers and potential
consumers in their twenties would prefer a "message-type advertising”" or an "application-type advertising".
Through experiment, we also figured out which type of advertising worked more effectively between the two

given types.
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