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Abstract

Purpose - With the increase in fervor to purchase luxury brands,
new social problems have arisen, such as excessive preoccupation
with luxury brands and high preference for forged luxury goods.
the

have emerged as an area of great interest for researchers

Therefore, issues related to luxury brands, termed “Luxury
Syndrome,”
and practitioners. However, previous studies neglect to categorize this
Therefore, this study aims to identify

the different purchasing behaviors of consumers using the types of

preference for luxury brands.

luxury brands preferences as parameters.

Research design, data, and methodology - This study arranges a
causal relationship model assuming that purchase behaviors positively
(+) affect
intentions. We administered a questionnaire survey to the purchasers

typified preference for luxury brands and purchase
who bought luxury brands from department stores to secure additional
data necessary to verify the hypotheses in this study. We then proc-
essed the data using SPSS 19.0. We further analyzed the basic data
using frequency and descriptive statistical analysis, and verified the
through feasibility reliability

Moreover, this study uses multiple regression analysis to verify the

measurement  tools and analyses.
hypotheses. Further, this study tests the path effect between luxury
brand purchase attitude and purchase behavior, with non-intrinsic pref-
erence and intrinsic preference as the mediating variables.

Results - Based on the results, the impact of tendencies of con-
spicuous consumption and self-monitoring on non-intrinsic preference
was significantly positive (+), while the impact of tendencies of pur-
suit of a reference group, conspicuous consumption, and self-monitor-
ing on intrinsic preference and purchase intentions was significantly
positive (+). Further, non-intrinsic and intrinsic preferences positively
(+) influence purchase intentions and the impact of non-intrinsic pref-
erence took an absolute portion. However, the tendency of depend-
ence on brands negatively (-) impacts purchase intentions. The results
showed that self-monitoring and conspicuous consumption tendencies

have greater effect on purchase intention, which is mediated by
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non-intrinsic preference. In contrast, reference group following ten-
dency has a greater effect on purchase intention, which is mediated
by intrinsic preference.

Conclusions - Based on the results, the study verifies that the con-
sumption of luxury brands in Korea has not yet entered the settling
period. The tendency for conspicuous consumption and the tendency
for pursuit of the reference group were relatively important aspects
for the consumers who prefer luxury brands non-intrinsically and in-
trinsically, respectively. Especially, it was found that the purchase in-
tentions for forged brands originate from the tendency to depend on
brands. Based on these findings, this study suggests the measures to
develop and mature the luxury brands market, and reinforce marketing
performance at the three levels, that is, government, distributors, and
manufacturers. The luxury brands manufacturers should devote them-
selves to the production and design of products to catch the attention
of mature consumers of luxury brands. The luxury brands distributors
should then raise the level of Customer Relationship Management
(CRM) for opinion leaders. Finally, the Government should prepare
effective policies for the development of luxury brands and provide a
variety of economic support.

Keywords : Luxury Brands, Non-intrinsic Preference, Intrinsic Preference,
Purchase Attitude, Purchase Intentions.
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FEEHER 32 50 MEE HEO| 2 AHXEO| 2t
O IEME YK Yt MXEE HRAS HEE +E
718 Bt MBS LHHCKSun,
2009, BESHCO| Ot SRS sl ClBiX|a YeiHo
2 1719 HME| EE(luxury brand)2A| SN 242 HE
OF AH|XFO| Mg F0FE TS St AR B UCKO|
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A 7SI QNS A2 LtEHRCE KESH Vigneron &
Johnson(1999)2 HEEECEO| &4

=2 R7|AR 74K, Blad 7t
X, A=H THK|, 23X A A R EF TRt S,
Nia & Zaikowshy(2000)= HEHMCEO| &=MS Q43 EX T} A
#E CIXpel, 3lAda MSOo2te SHACE I 20 Son(2004)2
FEEUETE 57| leh CHA 7KK =4S CHE1F 20| HAISHA
Ch. AW, tiES0| &A QAlsty =83t ‘P, =M, EHE
of Hojtt EHE BHY #= US Tk FH FHFL, A
W, A2t Sl 45 &2 stHel HEd, UIW, tisel 7oA
SYo|Lt MUN SZAZ YT &+ A= 'IaY, OIXYeR, &
Y HFo| e S0t HlmE O MTiXQl X7t SO|C.
FEEMEE Mote AHRHEL| FOHEHEQF 23Sty Chet
ot ATE0| MAE|O| RACh 241, Dubois & Duquesne(1993)= &
EHHEE MTS= AH[XIEE2 1719 AE2 Fiig = Us
THECHO| Soltt= RIAAS 240, AHXE2 YEAHIE S
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F0| 21717} A=X|, 70§ 20 o] HHE MESHA HOHSHK|, O]
HHIL HES AMed FEEQ deS SIFeXE FESIR=,
Samuelson & Zeckhauser(1988)2| ¢GI1E ELZ ‘HEEME 0j
A RBLES ZNE QA 2P sS4t 22 4742 =g 2[A
E 78 Hr 2 ZHSIAULL
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FHS 7FK|L UACh= AMMO| J[EQ| o2 ZutEoN YSHA
Ct. O2tM 2 H7= ATSCI HEQF Snyder & Gangstad(1986)7t
MEA ™Al 1874 28 #1506 2[AHE 78 A2 ‘HEE
HES FOISHHE XHMZ0] &5 & =720 81 22 57 &8
o2 =EHMGILCE
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Kim(2010)2 Z=HEEC0| AH|XH S| O|X|l= oS 7K &S
X HGK(Value Expressive Influence), MEXM|EXN Yk (Informational
Influence), THHA FSH(Normative Influence)2| A| 7}X| Xlo=z
TESH0 dYstn ULCE F, EAUCET T2 o Jjelo] £F
ZARES o =33t O FATCO| BHSH= THXX|A o
H3otH, O EAHUCC| FRE LMREte d¥eE & £
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H 7 EAY I EA g gertal 7Pgstl 8EX
Ol7A| EHEHFE de2 ZIAHE 78 HEZ ZHIA=H, 53
TYULEE ‘YEEUE JA0f A EAHHEQ JHKEHE
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golth 2Lt 2 FFoM= YEEUES LHEME0 HIG)
Of&ste HEE metstrz| loll, Sun(2009)2] AN FAHZ =
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