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Abstract

A Comparative Study on Affecting the Mobile Characters to m—commerce

Reliability and User’s Intention between Korea and Chinat

So, Won-Kun" + Kim, Ha-Kyun™

This study is based on the previous studies on m—-commerce features, found factors that affects
reliability and user’s intention. After that, it examined how these factors influence the relationship
between reliability and user’s intention. In addition, this study showed that some factors have
different influence on Korean and Chinese users in terms of reliability and user’s intention.

The main results of this study are as follows: (1) Personal innovation attributed to reliability in
both Korea and China. Personal innovation also attributed to user’s intention in Korea. (2)
Localization, reach ability, security, and convenience had different influence on use and reliability in
the two countries. (3) And the influences between reliability and user’s intention are all positive
both in Korea and China. Based on the result of this empirical study, this study reveal some

implications for the firms that running with mobile business in both Korea and China.

Key Words: M-commerce features, Reliability, User’s intention, Security, Localization,

Convenience, Personal innovation, Interface, Reach ability
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