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Abstract This paper proposes a mobile content curation service to collect various online/offline publications. The
company publishes one-time topic information to a broker server in advance and customer curates topic information
on a mobile device by requesting it. The main characteristics of the proposed service are: it is based on
request/response model rather than existing publish/subscribe model, can easily specify topic information by input
string without QR code or audio recognition, and retrieves all of topic information anywhere anytime by storing it
on mobile device. This service can be used for second screen campaign for TV and various online/offline events.
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