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Abstract

The Effect of SNS Information Attributes on Usability and Diffusion Intention
~Moderating Effect of Market Mavenism.

Kim, Sang-Jo - Jung, Seon-Mi"

The purpose of this study is to search information attributes suitable for SNS and to identify
the influence of individuals or groups who contribute to the creation and diffusion of information in
the SNS. The researchers extracted the accuracy, two-sided information, novelty, diversity, and
experiential factors that influence the acceptance and diffusion of information in the SNS, and
identified the relationships among the variables, the usefulness of information and the degree of
information diffusion intention. And researchers studied market maven who play the key role in
creating and diffusing SNS information. A total of 600 questionnaires were collected and 549
questionnaires were used to test the research hypothesis. The results of the study are as follows.

Consumers considered information, which had accuracy, two-sided, and experiential attributes, as
useful. But novelty or diversity information were regarded as unuseful because of motive to avoid
ambiguity. In the Market Maven Group who have the ability to acquire and edit SNS information,
however, there were weak or negative causality between experience and accuracy and information
usability factors. but positive causality between novelty and diversity factors of information and

usability.

Key Words: information factors, market maven, moderation effect of market mavenism,

information usefulness, information diffusion intention
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