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[Abstract]

With mobile payment always at the center of the fintech craze all over the world, many countries led by China, India, England and Brazil
are dedicated to activating and supplying online and offline mobile payment services, securing competitive advantage in the global mobile
payment market. However, Korea that had proudly considered itself as an IT power was crowded out of the top 10 ranking, falling behind
even Australia, Mexico and Germany.

Therefore, this study conducted an empirical research to measure the word-of-mouth intention of general consumers using offline
mobile payment service in Korea. Furthermore, it comparatively analyzed the world’s most powerful country, China, in mobile payment
services, and analyzed the difference in consumer perception between Korea and China.
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Table 1. Major Mobile Payment Services in Korea
Business Types Service Corporation Payment Method Major Area
KakaoPay LG CNS, Kakao Password Online
Platform -
NaverPat Naver Password Online
Payment Gateway KPay KG Inicis Password Online
E-Commerce SmilePay Ebay Korea Password Online
L PayNow LG U+ Password Online
Telecommunication
SyrupPay SK Planet Password Online
. SSGPay Shinsegae 1&C Password(Online) Online
Logistics - - -
LPay Lotte Members Barcode(Offline) Online & Offline
Manufacturing . Password(Online) . .
SamsungPay Samsung Electronics ) Online & Offline
NFC, MST(Offline)
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. cVv2 0.790 | 0.048 14.497 0.783 0.613 0.387
Convenience 0.906 0.709
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cv4 0946 | 0.041 22914 0.900 0.810 0.190
E EoUl 0.818 0.039 20.860 0.809 0.654 0.346
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U EoU3 1 - - 0.942 0.887 0.113
se
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Table 3. Moderating Effect Analysis
. Independent KOR(N=177) CN(N=138)
Dependent Variable . C.R. Results
Variable Beta(P) Beta(P)
Convenience 1.446 0.551(***) 0.320(***) Rejected
Ease of Use 0.109 0.196(***) 0.157(**) Rejected
Perceived Value Enjoyment 1983 0.083(%) 0.289(+*¥) Supported
Privacy Concern -2.034 -0.228(**) -0.182(*) Supported
Word-of-Mouth . .
. Perceived Value 0.839 0.729(***) 0.874(***) Rejected
Intention
Note. *significant at .05(p<0.05), **significant at .01(p<0.01), ***significant at .001(p<0.001)
7 bSOk 2 O] AH|E SEHIL BRIl TH W S F A A 914 9] Hol & MmO A
& o)go] Yris AL o 5 lek Wby el wulel A Uh2 o] RS ANSIIThE Hel Al 2lelvt ok

A Al 27} Bt B985 B gsew Folurt ALgA)
w7 717} Feislofof skt o] 2 AwlAe] AL T
A% FBAAE S o2 814 AZhel Aol o] Z7hst 2}

£ 3)49] 7k A sjofof Bk RS & 5 gk
PR R 47 A AR 3 2ulAEe vla) Tejol
B o 17} B ek ek ol 9 A4S
o A2 ARI% 8ol o] T AulAFE vla) i
e Wgahan A1 WE 914 o] F3 Am|AHEe
U1a) SpeRe A AR, el B kel 2 Al
AT olele 3 A% Sl el stefoli 2
W ke TN 2NV £8 7Ps R AR E
48 ARG A 4 Slofok aie, ool 4 n| 4L
A A )3} Qmehel skl ) Aul s o) g3y
o ZAL et F77h wrha ek o) v 9
B2 224 DAL ol B4 9

QR F= Z:ZH% =35
EUE A, FEE Y, 1Y, 7
& shte] B SAEFNA
A ﬁ11] 715 o]9¢]
2o AE] B8]

™ ‘8‘%]'
{163 oHQJ—
el IS 1)
7al7) wolehaL gk,

Bl

L

v. 48

B AT e
o uj o] 285 AW TAMO|L} UTAUT 7]7ke] B-& <

shz ) 7P| g R Ee g3te] 2 Takel whlel
A AH) 22 AF8R7)F X 24e)= Holg) E|Ao] AR O] AH| A
79} AH| 2 FA ) Eo] v R = GRS sk B34
g9 aE =5 oz
%9 A RS A

XAE/\]/\Eﬂo]L} /\111]/\ /\.Q_Q]L:_% i

o

o?‘i

=

ﬂl

o] 7

> i

o] &
L___

= P4sle] 3l Qo] WS 3
78 ey oh)el 71E AN AA B 23

P

J

http://dx.doi.org/10.9728/dcs.2017.18.6.1109

1116

wrkel Areks S48 okl o

Az, SR @ el
w7lle] A9 AR ol WA @

F25H ATl 27
7} izﬂﬂu}

Al A= AREAL L A 2} s 0]
OV*, EA, ZefolHA] 7, AAA 9F 5 57 &
TSRl A4S AAIEIA B 2 < %Loﬂ*i A A 57}
2 ARgARe] ANbE QL Q148 ArEErdl= )
Tl A= EE} Z551 ?xﬂﬂ o] thekg W

7} olF Aok & FQ ) k.
X xg)urxqoﬂ/q FHO| = zHo}
ghel wnkd A Hu)x
At gk 4l W
274 A3 3
BoZE Zlolgh= A
o}oi wu oﬂaloﬂxic y_ﬁ} AdEtaL A A o2 -
e RS B4 2 v A E [ Bavt
o] FAIA] Fjeli= el muke] Z A A Hl*oﬂ
A A7 BFeta A tii-ie] At 289l 3
EPlo 2 Q7] witol] whed Ate] o] 23 Edjvt
5kA) Bslo] @ xElel Bkl AA| foke] AFTAFE 5
= gl 22 8219} dlld 891S Asla 54T
A5 fdsl=d ol 2 37171 vk seksi
A5 H A oz Feia| At B o] glrkar

b

13} 5142 o), A}

Olr

%9, o2

[
HU

2o il o
9 to
¢ 2ot o fﬂ
=) 10

ol

d

TR i L e ob
L 2 oo o 2

{1

o)
=

E_
%m{ﬂ:urﬁ

K oﬁ

e S Hrowlo

o

w
$4
s zzoai:

ay’
)
o

e

11
rot

il

[1] Young Moon Kim, “China Pin Tech, which also means
‘paying’,” China Lab, 2017.
Matt Hatch,

“FinTech adoption rates across our 20 markets,” Ernst &

[2] Imran Gulamhuseinwala, James Lloyd.



2ajol Bulel ZA| Au|Aol et 28|Rte] PHS|Toll BEt 17 B3 Ab|xte| B|IE FAOR

Young, 2017.

[3] Jeongheun Lee, “The world without wallet,”
Business, 2016.

[4] B. Mittal, & M. J. Sheth, “Value space: winning the battle
for market leadership,” New York: McGraw-Hill, 2001.

[5] P. Kashyap, & D. C. Bojanic, “A structual analysis of value,

Hankyung

quality, and price perceptions of business and leisure
travelers,” Journal of Travel Research, Vol.39, No.l,
pp-45-51, 2000.

[6] H. W. Kim, H. C. Chan, & S. Gupta, “Value-based adoption
of mobile internet: An empirical investigation,” Decision
Support Systems, Vol.43, No.1, pp.111-126, 2007.

[71 L. L. Berry, K. Seiders, & D. Grewal, “Understanding
service convenience,” Journal of Marketing, Vol.66, No.3,
pp-1-17, 2002.

[8] K. Seiders, G. B. Voss, A. L. Godfrey, & D. Grewal,
“SERVCON: of
multidimensional service convenience scale,” Journal of the
Academy Marketing Science, Vol.35, No.1, pp.1-13, 2006.

[9] F. D. Davis, “Perceived usefulness, perceived ease of use,

Development and  validation a

and user acceptance of information technology,” MIS
Quarterly, Vol.13, No.3, pp.319-340, 1989.

[10] V. Venkatesh, & F. D. Davis, “A theoretical extension of
the technology acceptance model: Four longitudinal field
studies,” Management Science, Vol.46, No.2, pp.186-204,
2000.

[11] F. D. Davis, R. P. Bagozzi, & P. R. Warshaw, “User
acceptance of computer technology: A comparison of two
theoretical models,” Management Science, Vol.35, No.8,
pp-982-1003, 1989.

[12] T. C.Lin, S. Wu, J. S. C. Hsu, & Y. C. Chou, “The
integration of value-based adoption and expectation—
confirmation models: An example of IPTV continuance
intention,”  Decision Support Vol.54, No.l,
pp.63-75,2012.

[13] K. A. Stewart, & A. H. Segars, “An empirical examination

of the concern for information privacy instrument,”

Systems,

Information Systems Research, Vol.13, No.l, pp.36-49,
2002.

[14] R. A. Bauer, “Consumer behavior as risk taking,” In: R. S.
Hancock (Ed.), Dynamic marketing for a changing world,
Proceedings of the 43rd. Conference of the American
Marketing Association, pp.389-398, 1960.

[15] V. A. Zeithaml, “Consumer perceptions of price, quality,
and value: a means-end model and synthesis of evidence,”
Journal of Marketing, Vol.52, No.3, pp.2-22, 1988.

[16] S. W. Shim, H. M. Byun, & W. H. Kim, "An Exploratory
Study on the effectiveness of NFC Advertising in Cinema

1117

Environment," Journal of Digital Contents Society, Vol. 18,
No. 4, July. 2017.

[17] P. F. Bone, “Word-of-mouth effects on short-term and
long-term product judgments,” Journal of Business
Research, Vol.32, No.3, pp.213-223, 1995.

[18] B. Bickart, & R. M. Schindler, “Internet forums as
influential sources of consumer information,” Journal of
Interactive Marketing, Vol.15, No.3, pp.31-40, 2001.

[19] D. Kahneman, & A. Tversky, “Prospect theory: An analysis
of decision under risk,” Journal of the Econometric Society,
Vol.47,No.2, pp.263-291, 1979.

[20] P. Kotler, J. T. Bowen, & J. C. Makens, “Marketing for
hospitality and tourism,” Upper Saddle River, NJ: Prentice
Hall, 2006.

[21] J. C. Sweeney, & G. N. Soutar, “Consumer perceived
value: The development of a multiple item scale,” Journal of
Retailing, Vol.77, No.2, pp.203-220, 2001.

[22] J. C. Sweeney, G. N. Soutar, & L. W. Johnson, “The role of
perceived risk in the quality-value relationship: A study in a
retail environment,” Journal of Retailing, Vol.75, No.l,
pp-77-105, 1999.

[23] R. N. Bolton, & K. N. Lemon, “A dynamic model of
customers' usage of services: Usage as and antecedent and
consequence of satisfaction,” Journal of Marketing
Research, Vol.36, pp.171-186, 1999.

[24] A. Parasuraman, & D. Grewal, “The impact of technology
on the quality-value-loyalty chain: A research agenda,”
Journal of the Academy of Marketing Science, Vol.28, No.1,
pp-168-174, 2000.

[25] S. E. Beatty, M. Mayer, J. E. Coleman, K. E. Reynolds, &
J. Lee, “Customer-sales associate retail relationships,”
Journal of Retailing, Vol.72, No.3, pp.223-247, 1996.

[26] Analysis YiGuan. “China's third-party mobile payment

market quarterly monitoring report in the Q3 of 2016,"
2016.10.

http://www.dcs.or.kr



C|X|& 28l = 55| +=2X|(J. DCS) Vol. 18, No. 6, pp. 1109-1118, Oct. 2017

Fol2kMi-Ra Jung)

199211 ~2013: @5
20141 ~20161: FH] Qb3
20168~ A FEAGUAADNEY(F) BEo|A}

#AA ROk AN, ARALAE, Weole, AR 5

I MZI(Sung-Jin Lim)

b -
'g% 201691 A ek FGgat A 8
< >

2010 ~20124: =4
20121 ~2013d: =
2014 ~4 A =

P ok A, A, 2495

I
oy
z
2
<
[0
o
=]
«Q
(%]
(0]
(o]
g
I
Q
2

19839 @ A&digtul sty st (4G e
19894 : w]=F Purdue Univ, Krannert School of Management (7 <3 3t8FAl - MIS)

19831 ~1989: ElAL o) 8t ul(Austin) A7+H (A

1989 ~1990: wl= fF2® gt xS

1990'd ~1993'd: G hetal a4

1997 ~1999: =17 F7le HHWE 93] oAt

19981 ~20001d: v]=r Adujobedtal =P Jhet metasg
19939 ~& A SAdSa FFETE u

2015 ~&d  Al: CMC Global(UN Aks&}
ol3g)

@Al B ok 1 Technical MIS, Digital Economy, e-Business, ERP, Agent_Based Simulation, Ax}4A 2, F47]
AR RS A0, ARG T

http://dx.doi.org/10.9728/dcs.2017.18.6.1109 1118



