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Abstract

Purpose — The purpose of this research is to investigate the effect of ex ante governance mechanisms that can be
exercised by franchisers on franchise contract compliance and various relationship outcomes. There are many previous
studies on control mechanisms in inter-firm relationship, however, most studies focus on ex post governance mechanisms
and identify the effects of behavior control and outcome control on performances. Based on transaction cost theory and
agency theory, this study defines the ex ante governance mechanisms of franchisers as contractual completeness and extra
contractual incentives. The author have examined the two ex ante control mechanisms on contract compliance, recontract
intention, multi-shop running intention and opportunistic behaviors of franchisee.

Research design, data, and methodology — In this study, 137 questionnaires of food and beverage franchise stores were
collected through a specialized research company. The reliability and validity of the variables were analyzed using SPSS
18.0 and AMOS 18.0 programs and hypotheses were verified through the structural equation modeling.

Results — As a result of hypothesis testing, contractual completeness and extra contractual incentives have a positive effect
on the contract compliance of the franchisee. It is shown that franchisee’s contract compliance has a positive effect on
recontract intention and multi-shop running intention and has a negative effect on opportunistic behaviors.

Conclusions — This study examines the ex ante governance mechanisms such as contractual completeness and extra
contractual incentives, which is relatively rare compared to ex post governance mechanism in B2B relationship. According to
the results of this research, these two tools can be used as ex ante control mechanisms for franchise headquarters to use
their franchisees. In addition, franchisee’s contract compliance affects various relationship outcomes between franchisor and
franchisees.

Keywords: Ex Ante Governance Mechanisms, Contractual Completeness, Extra Contractual Incentives, Contract Compliance,
Relationship Outcomes.
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£ rickeo] GRS AFMERO| 8 CHR7|ECHs ChEo)|
7o o|Z0f wAEHs AISEXZH ZAMIO OjX|s F3to
CHsf CR QUCHAntia et al., 2006; Bello & Gillland, 1997;
Heide, Wathne, & Rokkan, 2007; Murry & Heide, 1998;
John, 1984; Wang, Dou, & Zhou, 2012). AlZEX|E, HES
Mot AIEMZE L 4= Q=0|(Crosno & Brown, 2015), &
=E H|(behavioral control)= HIEHEISI D =275 oF Z{afAHCY
2o dFYAE BB flsf ds2 #x3 St St
Z40|H(Peterson, 1984; Snell, 1992), AIIEX|= A==l Aot
o] XFS 0| 1PYO| ot ZntohE ZAlStD EItsH=
AE USHCK(Henderson & Lee, 1992). LSt X2 EHAME &
SHZIMH(HESSH X ZotEH)el 422 =100 CHsi 4F
Sldd= A7 =10 QUCHWang et al., 2012). YEHIHOZ &Y
SEME Mo S0 Chet XAR=E HojEz|7| oj
20| 252 YD 7|2|FoH WSHLFEZ =01, HIHE
ZutsH = £ 288 FH%7| 23 29 Ateds &R
siF7| 2o 7|2/Fod dee =0l A2 YK ULt
SHX|2H Wang et al.(2012)2| A0 MH2H, THOfARO| it
HSEHLA BUSHME SAO| = d2 72FH dsd
g2 £0|1n TOjRe| EXsiZHE SICtn 8| UrCt

OlEZ 7|gatEol #efH| 8oLt 2LIHE HI&S £0|7|
e MHSHE st= 40| AZEME = AELH N O
AEAO = =75k, Mt HTFE2 AXf A7t Dot
O|=0] Fg = JUes AZSEXTE 79 HRZ #1 Qo
o Azl o|™EtAIoMe EX ZHHO|Lt 4=EHofl CHS{AM = CHE
| @ QUCt MEtM 2 7= 7|E SHHZAHLS| Chet ¢
TE0| Ztfstn e 7Y ZH HEHoMe| ATHEHIAHLIE
(ex ante governance mechanism)0j| CHsl| AHHE T, AMEHEX|
7t HEjntELete| dEMuto| OjX|l= d&E2 fYHstuxt 3t
AL

o228 7|&E AMTEXe st ARE0| F2 NZYHQt
SFE9H, MEGHQ ti2l™ Ztel &AM SHmAHLISS
ATSHRICHH, & Qs ZEiXio|= AtHol 7IYESet 7ty
7t BA 0 2HE 930 AAHEN ZE Y SHAUCE Ot
gt 719 7+ HYed & ZHA0|E MYES MES O|fs
A E 7IYE 2ot JHUE 7to A2l Heiel 5740l eI
= #AZE d=7t o|FEM0| 0 =7| WEo Chdst X
187t EXHg = UCtD FEHSHRAZ| IE0|D, SME Haf
Aol Aes F HHGAKE T 2HFQ| @Ol HE AW SH7|H|
7t & 2ot giv| WHEO|Ch AFRXHs ZHXIO|= MRHol=
ZHWALL Rt VMW EFE oot 22 O|QEtA|7F EXYSLY| mf
=0 7t Lol 2o CHetdE F=n o CHE 7|Y 7+ M
ZtA0f| Hlg{ Bl Exgo| HlwmA HMCtn TS| MHE0|
C}.

2. M D&

OIS d20|M SHEH AkA o U HATEY Es=
i2|AY, oi2[d &§)2 dAl(monitoring)StAHLE,  X|A|
(directing), ®7Hevaluating), EE= =4k (compensating)st= &
#Ho| =52 WstCHAnderson & Oliver, 1987). OAHEAEZ2 A
SHHAHLES OFs ATFS2 HRE0| AHYHEOIE
(transaction cost theory)O|L} C{Z|9I0|-2(agent theory)S olEt

Aol O|2X HiF2Z ECt QfLISHH T Ol BT Hajd
Cher = Ch2|ele] 7|2|Fol™ Eli-s(opportunistic behavior)
O|EHIM, &£A+=E S O|AFT, HAAREL| Xf2lF M,
1d2|o 52 XSt Qs HETH EMAIARO| HAsict
ZFXStn Q17| ME20|CHCrosno & Brown, 2015).

>t

[

21. 7{2H|g0|2t £X

7{2iH| 80|22 H{EAH M L= Kotel gtaldat g
Ho| HICHAMO| mE Rl H{JDE Mool J[3F|
O CHoi O{EA CHMSt=Lf st=0 =FZ £ AUCE AHzfH|
E0|BOME 7[Y2 AHME MAStL FX|&i Li7t=0 =0
7t= HMeH|82 x|Asistd AsiCte A2 THE st UAs
O, o7|M o= H2{H|8Oo|zt FHEHCE WA, FESH
2 N2, gUdEs ZAL AHZDEYH wH=z st wXH[E
(John, 1984) 592 L= = QULCH

AT 7|HHS & A2K(market-based transaction)= HO|X|
2= 20| QX|5H7| UHE0| AHQkof CHpt AHEK| ==, &S,
Mtz Cfst EM™EES K| HICHWilliamson, 1975). [MHEfA
e AoiEbo] AL ES 45| oldstn HutE W U=
X|of CHet ZutEH|(output contro)E ERE STl 28, A
of 7|8kt A 2k0| Okl LiESHhierarchical exchange)E $tC
H ol EXl= E0lE = UXT WEIE = ER0=
2oLt cizZ|elol CHet EE CHE HEiel X =, =
(coordination)O|L} SHESX|(process control)7t TQJIC
(Williamson, 1991).

9

_

_

2.2. tj2|elo| 2t SH|

Ciz|elol2e| =HE OfEA ot FQl(principal)O| 2|AHZE
FBHEE XD e th2lele] &2 EMECE SNY £
Qe7t St QCHAnderson & Oliver, 1987; Eisenhardt,
1985). 7| &S0|N CHz|Rlg &H8ste 2 M"Y =
= ZHME CH2|QlZ Xl (agency problem)O|2td Sh=H|, CHE[QI
=X= tjz|elo] =olo| Fret YX|sh= Haez HE e =
£ Qo B2 XP7|0|dE Fiote HHACRE WTE = U
7| Ij20| ZHlsICHBergen et al., 1992). Ot CHZ[CI 2X
= FI0| tf2|ele| ol Ciet eIt ME I SCHatz(H,
BHCHE FQlut CHE(QIel FHIF YKt AHUdS WS I =
O|ECt a2{Lt AoFS MZsts THAOM “d=tshA Flat of
2lele] FrE X AlZ == 87| W20 F2l2 chz(elel
2 SHEEN HEQo| HIWHMHE IS5otCHBergen et
al.,, 1992; Brickley & Dark, 1987).

Ciz|elo|20f Chst &2 AA F 7HX| FEje SHHA
LIZ0| CHsl CtRLD Q=0 Stit= HSSH(DPEEX)0|n ot
£ St ZoEHM(AMESA)oICE HESSHet ZutEH &
Ollst Ag MESIELE St= EXe AME, Ch2[ele] dEsS
Soff HiEAlst ZaE HEGiL7| @19 ago)| CHsi ==210|
A0t B2 X|AZ THR| D UeX|of M2} A% E CHAnderson
& Oliver, 1987; Eisenhardt, 1985; Ouchi, 1979). EMZ, F°I
o| CHz|Qle| WES THESIAHLE CH2[Rlel ZNE HH-st=0
Qo oL} o8{20| Q=X|(Tremblay, Cote, & Balken,
2003), OfX|2e = oIt CH2[Ql Ato|e| EA=®It OtLt
HatSHX|Of M2} A™ EICHEisenhardt, 1985; Ouchi, 1979).
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2.3. AFHER|

T=UE HIQF 00| H2{H[&0[20|Lt CHE|QI0|EoM= 2
A F 7K SHHALIES MAISHD Q=0 Stite AAREX
0|11 CtE slLt= A2 EX|O|CHBergen, et al., 1992, p.2). At
SEMO Hish APMEX ZEHO| CHSiM= A77F = UK|
peoz 2 AFoME AFMEA HAHLSO| s AFStA
Ct. Anderson and Dekker(2005)Q| HT0|AM= AIHEXC| CHf
HHQI Ctoz2 HAIE AH2(explicit contracts)g &1 U=
oflst AfE etHah 4= gin AAHAKIE A0 Z23
o|AmMBIO|LL FO|7t URTE AHUZ A|Zto] X|Hof et
40| =XtCHAnderson & Dekker, 2005, p.1734).

Of2fe| <Table 1>2 AMMEAN HIAHLZL 2AEIE A
ot MMALES Q9Fst ZJ0|Ct Kashyap, Antia, and Frazier
(2012)= AFHEHMO| CHSE 7|& ATFEASS HIESE AH
EX $Hto=z Aol MM (contractual completeness), | 2F
o] UetM(contractual one-sideness), |2t 2| QIMIE|E(extra
contractual incentives)E HM|A|SHSICE Ao| 0|2 Ak
of 2HHE LHESO0| AH A Lo B=SHAH 7|20 e "BEE
o|0|st=0|(Gong, Shenkar, & Nyaw, 2007), 7| AtACHEE
E= CH2lQ1el AHofo|Rof CHe A|fM & MEHoE FAIE
SEN dgZzdE Y = UL, HLEO[HOILt 7|3|FoN
iz HiMS off|gt &= QICHArgyres, Bercovitz, & Mayer, 2007).

= HRE A 2o UtkM(contractual one-sideness)2 AH|Qt
IO AHFHARQl Het T otZ0| |26 Eo U=
EE USt=Ol(Klein, 1980), Afe| F=dHE 7HX|1 U=
X YYO|ME CHE|QIOILE A THEO] HAtE LHX| ZH2
mf ofoj CHot FATH 20| &= HjAC| MAS A AEFO
715t 410f SiCh LHHEEQI OiAE A2 &, AH2fel =3
2 7KK e gHoA Falet ALEHO| A= ALS o
2|Qlo|L} HzjACHEto] OIS QICHH ol fad Ues A
7|7Ho| ZOIS0|HME AHZHE StZCHs ofX[Q] o=
= Aen matM ol2fst 42 7|2FoH #S0| FolE
QICKClee & Wicklund, 1980). StX|2F EHXIO|= A|AHIO
ME Aol gutMde XAl CH2|Q(ZIYAF)S0 Chet S
(distrust)2| HA|Z H|FZE = A2 M2t 0|F2| Ci2[2l=2|
7|3|F=eHol WES YT = UCKJap & Ganesan, 2000).
EESH THUALRE A2 e S0 2ot HE(O|SH ZHUAL ) O
o ozt =2 E3TANYE 2FE = A=E I
ZEiXto|= 2+40| M85t7|= o2 EQlCt

N HRE A Q QMEEE & = U=H AHLYZ0o[Ho
T2 Z0|Q0o[Lt Hi&ol MAS HokM XE0 &= A2 A
Hole 42, (AY dotof WE) oHE" =3 E7|k 3
Ch. QIME|E= AofE=0| CHet S7|F0E =0|1 7|2|F2
H 30| Oigt S7|R0E A7l IS ot7| W20
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24, JHE4H

o
241, J1YEROl MHEMZL 71YH A%z =0 0|

AN ASUHE HEQF 20| 2 AT0M= 7IYWEES AMHE
M7 M2 Ao 2t Map AHef o QUAEIEE HMAISaX}; o
Ct. @M A<2ko| 2t M(contract completeness)O|2t AH2fA] LY
of A<far gtAEl LYE0| HASE HEE 2|0|SH=E|(Gong
et al., 2007), A2 FR-HQst AH2fMHES F-sH= st A
o R/UXITH O|F THsTh LUl Ao Cfph HEpatol
Holnt ANE 7tstt st dsts BAIEQ ALK
O CHYSEY| MHEO| Aofol 2 Al HdFH2t &2
2} =h2tEICHWuyts & Geyskens, 2005, p.103).

HOEcE Aol MY =F0| 22 AYXHS T
Ch= A2 7t4E 280 O =2 F=F2| A MAS 7HX|A
EICtn 2 %= UCKGong et al., 2007; Lusch & Brown, 1996).
Akl iMool o AHYEAOM KRt EOE7|E
Sl=0|(Anderson & Dekker, 2005), Gong et al.(2007)2| &7t
of =M 7| Zt Ao ALl LYEO|] Hefj=HQ| X}
M2 MYt D27t =10 HYXEAQ Aol Cfet X|2f
+F0| ZOIX|H HALEES FstH= HFo| 715t 7|
B|FO|H kol dWS0| 0=t Sict

EMZ A2 Q QIME|E(extra-contractual incentives)Zt
ANHQl Aof LHE2 OfL|L} 7IYHO| 7IUERELEY WE £
fe= X ¢Eig LoiCHKashyap et al., 2012). 7|¢ 7t
7oA EAQ QIME|EE Hrirtel ZZHAQl W &
28 S| ¥ £ Aes =0 S SH=0|(Potluri, Challa, &
Challagundla, 2014) XNZgH|Qt FS2H AN LA
7l M3ste QIMEIETL MESIHCHD HESICHE |EA=
MEYHLl 270 =83t=E 7|50 & 4 2UCHLeonidou,
Talias, & Leonidou, 2008). Heide(1994)= ZHZHZtAHOfA QlA
ElE= SHE 3751 XEAZ = A7 20 =S 0
SOoL= 5% a@2tn JUCH

SHX|TE A2 A HAIZ|O] Q= QIMIEIE Xx32 He{ItE
o AN E SAHSH HoZ mEket = Q0 BE H2jo &
SHOE MEE|s AO0|EZE YOS LIZE FFA7IX|
2ot ST E O|BOLX| Rote 7t LMSICHMurry &
Heide, 1997, p.58). O|2{3t &=0|M Alef 2 QIME|EE= AHQF
O] EFAZ|X| Rote HefdtiHel LIZE SFA7|2 &7
HOlE 8¢l g@Ee /e = JAs 247t EHLKGilliland &
Bello, 2001). AHef Q| QIMIE|IEE AHefez w73t LI&O| Of
L|7] 20 Hah AChe LEoA = Ol HefatAoA =7t

—_

Table 1: Empirical Studies in Ex Ante Governance Mechanisms to Relationship Outcome

Author(Year) Control Mechanism

Relationship Outcome

Empirical Context

Achrol & Gundlach (1999) Contractual Safeguards

Opportunism Computer Industry

Jap & Ganesan (2000) Explicit Contract

Commitment, Performance,
Conflict, Relationship Satisfaction

Chemical Industry

Contractual Completeness,

Kashyap et al. (2012) Contractual one-sideness,

Compliance, Opportunism

Automotive Industry

Lusch & Brown (1996) | Explicit and Normative Contracts

Wholesaler Performance

Wholesalers of Durable/ Nondurable goods

Wuyts & Geyskens (2005) Detailed Contract Drafting

Opportunism computer equipment, electronic industry
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Mol £ Bamoz WS SHO|Lt £90j2kn WE]
I}20|C}t Gilliland and Bello(2001)Q] YITLOA= ZIZXIQ} =
OfRE 2t A 9 QIME|SE HAN QIME|SQ EAX ol
E|S2 LHeolon] Oj2fgh & K| A% 9f IME|E} T
N onjo| Y2 OjNICID FHSINUCE HeY ATES HiE
o2 Fojol YN 2o 9| QIME|sot JWEHo| HorES
He Aolof Crat ze e
H 1: 7ofo] eRe AokEs 470 Hnel gge o/
3olct.
H 2: 7jof 9| QIME[SE Tjayzol
¥gg oja Zolck

242 J1WHO| AoHES $FO| TUKO|Z A2
ol jxls Y

Ad

2 AF0ME ZHX0|= A|A" EAGNE JFUES| A
X|Eolz, AL 2|1 7|3|FoH HFS MAISHAA
STt A 2===(contract compliance)= #|22| AMCHIt HiZl=
Ag 7|2 AFSte MEA &= AX|Fel AFo|Lt A%
3 =7/209| ZAntZ(Davis, Lassar, Manolis, Prince, &
Winsor, 2011). 7}8Ho| HotEal BAIMQ Hoto|2s &

+oh= A 2 OtL2t Hej2A o2l =Xl F-oA Thy
E AN 7IHE E55ts A Al ZFTICh Bill(1994)=

A%ELE J|gFoler g
57| 2 SR, AtE TS
E AYE M B E55=

7HUHES| AdESE 7MUY 71U 2ROl ZFEHOIAM
Al2H= Hutg) 01 5%t oS O|XICL Elango and Fried
(1997)2] Si7t0f MEM JIYFHO| Ao%Es d9| J7h= &
UAIO|= A|AE 2uHd0| =ORK|Z| W0 7MY=2F AF
M oS =Xl AAES dFE 2T T Tt 3H

HEZ H

N¢

ot
0

Mol gekg OjRicta oot JHlERo| BX= B 82
YoA7|0 JtYEe| ZEHE ZoA (5Foy ds2

olx|st= Zat7t QICHHeide, 1994).

71Ol AHoEss JHUE TEOIAMLS AL E 2
kg 0|& 2= =0, Fenwick and Strombom(1998)2| &t
Ol oI5t 71W2HO| ALFMS & M2 7IYHSO| Hsk

Table 2: Descriptive Statistics of Respondents
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[[2X] Q= JIMAE O YChto ok Su(2012)9]
AoM= 250 of Al 71UEel TA ol
£ EO0ICtD 3¢ o, Park and Ko(2010)2 7Mool 71
S0 CHot F=HEAZE MH|A S20 2 0]X|1, MH[A
EHE DATE, JHUHE EE, XA Yoot 22 HIXfFH
oo FkS OjFICtD SHQICt I AZE ZK0|= AYS
[iAe=Z 3t Kim and Yi(2016)2| HFO|A ZIHEEN CHst
SYUTEQ| T BAXZLE, CHEE 2FoE, e
E RYo|zo| AEXOl Hokg O|K|= AR LIERCHL &
=, 7fUEe| AUZEs= IR0 ofst MEL Y2 7t
A7 o|EME =0l 92 Sl A= Wzl Mast
MACITES HIYCE 31t 242 7Hd2 MIRCh

H 3: 71YHO A%Yz== MAAZO F(+)2 =
& AOoICh

H 4 71YHO| A%YZE+E CHEE2YQAR0 F(+)el g
2 0|2 Ao|ct.

H 5 7t¥Eo| A%qEss 71YE 7|83
()el St OjE AHo|ch

% o

o

30

1t

3. elpyHE
3.1. At

2 9l o ANENIL AR CiyE B
Mut S| olxs Ygol Cff) Mmmaxt se pE,
ST QINZRUKIOIX JIWHS 2D Y= WY FFE =
—

S UK S Moz H22 ATt Sa|Liet T2k}
O|x sjaiEEiol 70% O[40| 94|TEKL0|=0|7| Tp20] 2|
NZRO|ZI H20| HENS THE 4+ YUS Ol mEt
sfoll M2 BAMKIANE S 5 15050 MEX|S FHotH
onf, 218 AR 5 BMUY Y 1388 Helstn & 187
2 U320 Bt

Ho| MEX|E MEEN

SERt 7|EEAE <Table 2>0| Lj&1t 2T BZHQl S
Cixfo| e 419N LAt 63%, Ojxks 74F0| S
QICH AT K|71(387), 27.7%)Qt -SZ/7{m|/0t0| AT 21297,
212%)7t 71 Eton| EYelol 45 W 3540| ULk,

Classification Frequency % Classification Frequency %

General Korean Food 5 3.6 1 person 10 7.3

Meat-related Korean Food 11 8 2 persons 34 24.8
Japanese/Chinese Food 3 22 3 persons 29 21.2

Types of Pub 2 1.5 Nur::fber 4 persons 29 21.2
. Kimbab 18 13.1 5 persons 16 11.7
Franchise Pizza/Hamburger 15 10.9 Employees 6 persons 12 8.8
Chicken 38 27.7 7 persons 3 2.2

Bakery 16 11.7 More than 8 4 2.9

Coffee/lce Cream 29 21.2 20s 9 6.6

1 year or less 15 10.9 Respondents 30s 19 13.9

Transactions Less than 1~2 years 20 14.6 Age 40s 50 36.5
with current Less than 2~3 years 26 19 50s 55 40.1
Franchising Less than 3-5 years 32 234 60s- 4 29
HQ Less than 5-7 years 18 13.1 Gender Male 63 46
Less than 7-10 years 26 19 Female 74 54
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xfo|= AHQI0] SN WA YR +HsIAUON 5F HES A
83|FCE MX|, Aol X M2 Anderson and Dekker(2005)
@} Kashyap et al.(2012)Q] Y& HIEIOZ HUA L 7|Y=
SoF 71U Ato[o| Mt ASko| FHA| FE, 20| CHE [Ij
sfade = Us SR YA F, ALK e Lo| Ll
= f siALreo| YAEE, LTG0 thet 7| MAIEE
SO=Z2 ZHSIALCE A 2 QAME|EE Gillland and Bello
(2001)2 AHFOIM AMSSIUE ES FTSt TOf== |
NE 2ot QMEIE MIHE, BHBA Al F7HE FTX|EY
HE e, X|Y92s oM Aldshs mEHAMZ FT¢
A AEX Y Fe, QMEIES OHEEN =8 Fk, MNE T
4 &0|7] gt =7} OIME|R XQ HE Som =H
Ct. 7tWH™O| AHefo|sHe Tyler and Blader(2000)2| A& Hf
goz AUMY mE HXe| Ea¥, JMHERO| YME
T L3, JIUERO XA sHHE S22 JZFSIRULCE
HAGar HE F WAL= SR A0 ChsE 2HE, X|
X AR ok, AYtts = ULt WA nHH
L 5 37| 2oz =HoIFoH(Kim & Yi, 2016), CIHZER
Fole= SHAS JMYEEO| dX 2F T2 ZUKIO|= H
HEo| FIIEE Jid 7tsd, 7IYRRO| Ef B-E FHI Y
2 7tsd, Aodtte ® FIHEE JjE7tsY, oEE 2989
Cist =27\ S22 =HSIFCHKIMm & Yi, 2016). ORX|2S
2 7|3FoH dE2 Wathne and Heide(2000)2| H10fA

Table 3: Results of Validity and Reliability Test

A%feh 23 J|5F WSOl YSEBYS N
3 HHIA PE0| AZIR) SITNE, YR @
Sof HE, JlyEs RYBs Wt

B YE 5 ) 2B ZWsHNCt

= "

alpha testE TSRO, Mzd 2ME HAlS =S50
CHol <Table 3>1t 20| Q1N QOIS A[ASIRACt O 1t
oM Mg "ojxZlz =2 HASHRACKHair, Black,
Babin, Anderson, & Tatham, 2006). 2tOI& QOl2AM Ant 1
&o| M3tz %x*=310.602, df=194, x*df=1.601, RMR=0.047,
GFI=0.834, IFI=0.910, TLI=0.889, CFI=0.907& L}EI5{2H,
HE=2 Mgt XS0 1K O|YE HOl= A= LiEt
Lt 8% £+ U= A2 HTISIACKKIne, 1998). ML =2
LSEIFES ©H7| fi6l BoadFEEUd HEUEES
AL, HEFFQ 052 0.72 Y25t A2 &SI
CHBagozzi & Yi, 1988).

HEESO| §M B 2ol JHEFA QI IR mefsta,
THEEIYE S TR HEBAEH S ARSI} <Table
4>0f M HA[SEE U= HieP 20| 7Hd= Aot kY
AE2 HEHez Jhdnt YX[5hs Heks Eo|1 AL
0, H=0f AVEZIO| B= B0l HEH2A ] MESgtEn 2
A LIEfL EHEENEEO| =EEE AS ZHod 5+ AUC
(Fornell & Larcker, 1981).

Item Construct st. estimate S.E. CR. AVE CR Cronbach's a

cci 0.696 - -

CC2 Contractual 0.689 0.213 4.456

CcCc3 Completeness 0.721 0.294 5.732 0.528 0.884 0.846

cca 0.79% 0.263 5.149

ECI 0.79 - ;

ECI2 Extra 0.772 0.127 9.428

ECI3 Contractual 0.762 0.135 9.28 0.599 0.929 0.868

ECI4 Incentive 0.755 0.112 9.189

ECI5 0.792 0.112 9.723

CP1 0.693 - ;

cP2 Contract 0.719 0.224 4.942 0.511 0.843 0.837
Compliance

CcP3 0.733 0171 6.209

OB1 - 0.857 - -

0B2 O%p;:ta‘i/ri‘;i“c 0.878 0.114 8.645 0.589 0.870 0.865

OB3 0514 0.093 5.885

RI1 0.766 - ;

RI2 Recontract 0.772 0.283 5.465 0.537 0.856 0.844

Intention

RI3 0.655 0.216 5412

MRI1 0.895 - -

MRI2 Multi-shop 0.745 0.079 10.416

MRI3 Eg?t'lgﬂ 0.778 0.072 11.167 0676 0.937 0.887

MRI4 0.864 0.057 13173

Model fit: xX*=310.602, df=194, x’/df=1.601, RMR=0.047, GFI=0.834, IFI=0.910, TLI=0.889, CFI=0.907
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Table 4: Results of Correlation Analysis Matrix
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Construct M st.d. 1) ) 3) (4) 5) (6)
Contractual Completeness (1) 4.078 0.410 1 .180* .063 -.224* .063 466
Contract Compliance (2) 4.070 0.420 1 116 -.270* .324* .080
Recontract Intention (3) 3.284 0.800 1 -.095 .370* .333*
Opportunistic Behavior (4) 2.922 0.905 1 -.186* =132
Multi-shop Running Intention (5) 3.973 0.534 1 133
Extra Contractual Incentive (6) 3.791 0.589 1
**p<0.01; *p<0.05
Table 5: Results of Hypotheses Test
H Path st. estimate S.E. CR Result
H1(+) Contractual Completeness — Contract Compliance 0.412** 0.134 2.728 Supported
H2(+) Extra Contractual Incentive — Contract Compliance 0.403** 0.084 2.990 Supported
H3(+) Contract Compliance — Recontract Intention 0.467** 0.146 3.544 Supported
H4(+) Contract Compliance — multi-shop Running Intention 0.231** 0.289 2.222 Supported
H5(-) Contract Compliance — Opportunistic Behavior -0.347* 0.327 -3.148 Supported

Model fit: x*=337.953, df=203, x%/df=1.665, RMR=0.059, GFI=0.823, IFI=0.895, TLI=0.877, CFI=0.892

*p<0.01; *p<0.05
34. JH4ESZL}

2 7oA dst 7Hdg ABSH| A ARYHA o
TEYEE O|8SIASH AMOS 18.0 SAHIHZ|X|E AHESIRALCE
Aoy 2MZAN @¥o| MEtr s y?=227.953, df=203, x/df
=1.665, RMR=0.059, GFI=0.823, IFI=0.895, TLI=0.877, CFl=
0.8922 #1X|2l 0.9 O|40l= O/X|X] R2L} ZE X|5=0]
M 080|429 &zt =X 20| 8% £+ Ues Aoz
CHSI I CHHair et al., 2006). Of2je| <Table 5> LS AHE
o, 2 dFollM 4FE JHMRE JHY STHX| BE 7HHO]
XXE Ag & 5 ALk
3.5. oot F=IHEA

FHEoz 2 AN AMHENMZIHE MESH AQtel 2
et Aoro =ZetE QIMEIE REO| A f|E, CHEEE
oIz, 7|32Fo|N #E0| O|X|= AY=A0| CHeH CHRHZH
2 HBSIYUCE BB Za Aol AHHe 7|3FoH A
£o| F&2 0Kz A2 LEHRem(B=-0.502, p<0.01) Lt
MX| B5 Zke| {ol0jgt Zite QIRICt ot28| ARE 4
o| Hzloj| E FIO|M|Z 2tel AlO|E HmE Zat 2 Ao
M FEotst ALEHO| CiotzHo| His o 43t Ae=Z Lt
EMSCHX?=326.270, df=197, x*/df=1.656, RMR=0.054, GFl=
0.828, IFI=0.900, TLI=0.879, CFI=0.897).
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