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As the value of big data is recognized as important, it is possible to advance decision making by
effectively introducing and improving the development and utilization of JAVA and R programs that can analyze
vast amounts of existing and unstructured data to governments, public institutions and private businesses. In this
study, news data was collated and analyzed through text mining techniques in order to establish marketing
strategies based on consumers’ airline preferences. This research is meaningful in establishing marketing strategies
based on analysis results by analyzing consumers’ airline preferences using high-level big data utilization program
techniques for data that were difficult to obtain in the past.
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[Fig. 1] Status of Koreans leaving the country by year(9]
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[Fig. 2] Customer Satisfaction by Airline and Naver
News and KnowledgeIN [10]
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[Fig. 3] Eclipse Crawling Analysis
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[Fig. 8] Easy and easy to sign up for, booking service
strategy [15]
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