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Abstract

A new business venture faces intense competition in a dynamic environment. To survive, new business ventures and established companies both
need to generate creativity and significant new ventures to be highly competitive and have high levels of performance. In this study, we examined
new business ventures that determined their competitiveness and performance generated from entrepreneurial creativity and mediated by
ambidextrous innovation. This research used survey data collected from 143 Indonesian’s new business shipping agencies, which was collected
using an online survey and analyzed through structural equation modeling. The results showed that entrepreneurial creativity in new business
ventures is positively associated with competitive advantage but not significant to create a competitive advantage. In contrast, entrepreneurial
creativity is positively associated with firm performance. This result indicates that efforts to generate entrepreneurial creativity are not sufficient
to create a competitive advantage despite having a significant influence on firm performance. However, entrepreneurial creativity is significantly
and positively associated with firm performance and competitive advantage when mediated by ambidextrous innovation. The findings of this
study suggest that the competitive advantage of a new business venture in facing intense competition in a dynamic environment condition can be

overcome by generating strategic action in the form of entrepreneurial creativity and ambidextrous innovation.

Keywords: New Business Venture, Entrepreneurial Creativity, Ambidextrous Innovation, Competitive Advantage

JEL Classification Code: M10, M13

1. Introduction

Entrepreneurial creativity is a combination of creativity
and entrepreneurship. It creates original ideas and significant
new ventures that are crucial for a company. New ventures
generated by entrepreneurial creativity are in the form
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of new business processes and programs for distributing
products or services to customers (Amabile, 1997).
Entrepreneurial creativity at the organizational level is a
crucial factor in responding to intense business competition.
Companies that manage creativity have a significantly
higher profit and turnover than companies lacking creativity
management (Madzar & Ines, 2019). This finding indicated
that entrepreneurial competitiveness is associated with firm
performance. Creativity through the generation of original
ideas and new ventures encourages a company to improve
its competitiveness continuously (Barriopedro, Ripol, &
Pesantez, 2019).

In contrast to empirical studies of entrepreneurial
creativity at the individual or employee level, empirical
studies of entrepreneurial creativity at the organizational
level are rare. Empirical assessments of the relationship
between entrepreneurial creativity and firm performance
and the relationship between entrepreneurial creativity and
the firm’s competitive advantage are similarly limited. The
available empirical studies were conducted on established
manufacturing companies. Established companies with
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sufficient resources and market access have demonstrated that
entrepreneurial creativity improves firm performance (Samson
& Umar, 2020). It has been suggested that access to external
resources is a competitiveness factor (Kathiravan et al., 2019).
In contrast, new business ventures have limited access to
resources, markets, legitimacy, and reputation (Larraneta,
Zahra, & Bonzalez, 2012). In the highly competitive and
dynamic environment of the business sector, both established
companies and new business ventures are treated the same.
Companies need to generate entrepreneurial creativity and
innovative breakthroughs to maintain their competitive
advantage and achieve a sustainable firm performance.
Companies need creativity and innovation to continuously
maintain their competitiveness (Carrier, Cossette, & Verstraete,
1999). Creativity and innovation play a role in generating a
firm’s competitive advantage (Gupta & Banerjee, 2016).

Entrepreneurial creativity generates original ideas and
significant new ventures, which are precursors to producing
innovative breakthroughs as a response to competitive
challenges. Entrepreneurs create corporate value through
innovative breakthroughs that generate new opportunities,
products, and services (Eftekhari & Bogers, 2015).

Established companies generate significant innovation
by generating entrepreneurial creativity, but new business
ventures do not generate significant innovation (Heunk,
1998). In contrast, Baron and Tang (2011) found that new
business ventures produced radical innovation by generating
entrepreneurial creativity. Other empirical studies have shown
that both established companies and new business ventures
that have an innovation culture that is significantly associated
with the firm's competitiveness and the improvement in firm
performance. However, a new business venture has limited
resources and lower market access than an established
company (Bibi et al., 2020).

Several previous empirical studies have found a significant
positive relationship between entrepreneurial creativity and
firm performance and competitive advantage in established
companies. However, it is unclear if these correlations hold
for new business ventures. Our research fills this gap by
investigating whether the entrepreneurial creativity of a new
business venture is capable of creating ambidextrous innovation
that leads to competitive advantages and high performance for
the company in a volatile and uncertain environment condition.

Our paper was adapted from a previous empirical model
of correlation between entrepreneurial creativity, firm
performance, and competitive advantage. The model was
modified to determine whether ambidextrous innovation
mediated the correlation between entrepreneurial creativity and
firm performance, and the correlation between entrepreneurial
creativity and competitive advantage. We contribute new
findings regarding the role of entrepreneurial creativity,
mediated by ambidextrous innovation, in the performance and
competitive advantage of new business ventures.
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2. Literature Review

2.1. Entrepreneurial Creativity and Competitive
Advantage

The competitiveness, or competitive advantage, of a
company, is based on corporate resource empowerment. One
aspect of this empowerment is to foster the generation of
new creative ideas and ventures. Companies with a creative
culture have more competitive advantages than competitors
which lack creativity (Woodman, Sawyer, & Ricky, 1993).
Studies of the correlation between entrepreneurial creativity
and competitive advantage are rarely available. Besides, these
correlations that have been conducted involved established
manufacturing companies. Entrepreneurial creativity was found
to have a significant influence on the company’s competitive
advantage (Kathiravan et al., 2019). New business ventures
generate original creative ideas and significant new ventures
as a response to intense competition and to maintain the
sustainability of the company. Furthermore, the more original
the creative ideas and new ventures, the greater the competitive
advantage. Consequently, we propose the hypothesis:

HI1: Entrepreneurial creativity is positively associated
with competitive advantage

2.2. Entrepreneurial Creativity and Firm
Performance

There have been studies of the relationships between
creativity, employee performance, and firm performance,
especially in terms of employee creativity. Creativity efforts
by employees are important contributions to firm performance
(Redmond, Mumford, &Teach, 1993). Products and services
designed to be novel improve the performance of medium-
and small-scale companies (Andrews & Smith, 1996).
Entrepreneurial creativity is synonymous with original creative
ideas and significant new ventures generated by managing
creativity. Companies employing creativity management have
higher turnovers and profits than companies lacking structured
creativity management (Madzar & Ines, 2019). Furthermore, an
assessment of the relationship between entrepreneurial creativity
and firm performance in medium- and small-scale companies
found that the generation of original creative ideas and
significant new ventures influence firm performance (Samson
& Umar, 2019). Business ventures involving new services
generate original creative ideas and new ventures that improve
firm performance. Therefore, the level of activity in generating
original creative ideas and new ventures reflects an improvement
in firm performance. Therefore we propose the hypothesis:

H2: Entrepreneurial creativity is positively associated
with firm performance
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2.3. Entrepreneurial Creativity and Ambidextrous
Innovation

A previous empirical study of established companies
found that there was a significant relationship between
entrepreneurial creativity and innovation and established
companies generated significant innovation (Heunk, 1998).
The effect of the age and size of the company on the
entrepreneurial creativity and innovation have also been
investigated. Entrepreneurial creativity in new companies
had a significant effect on radical innovation (Baron & Tang,
2011), and entrepreneurial creativity affected both process
innovation and product innovation in established companies
(Ahlin, Mateja, & Ribert, 2013). A study of medium- and
small-scale companies found that entrepreneurial creativity
influenced innovation (Noor, Musa, & Yaco, 2018).
New companies face intense competition and a dynamic
environment. To maintain the company’s sustainability,
in addition to producing radical (exploratory) innovative
breakthroughs, it must produce exploitative innovations. This
balance between exploitative and exploratory innovations is
known as ambidextrous innovation. Therefore, we propose
the hypothesis:

H3: Entrepreneurial creativity is positively associated
with ambidextrous innovation

2.4. Ambidextrous Innovation and Firm
Performance

A company continuously introduces new technological
innovations to its products and services solely to maintain
a satisfactory firm performance (Damanpour, Walker,
& Avellaneda, 2009). Research on medium- and small-
scale companies found that innovation had a positive and
significant impact on firm performance (Lestari et al., 2020).
Other empirical evidence showed that innovation capability
also had a positive relationship with firm performance
(Hoang & Ngoc, 2019) and the innovation process also had a
positive effect on firm performance (Muafi et al., 2020). Other
research on medium- and small scale-companies showed that
ambidextrous innovation had a significant effect on firm
performance (Acosta, Popa, & Isabel, 2018). Furthermore,
research on restaurant service companies (Cho, Bonn, &
Han, 2019) showed that a startup company seeks to balance
exploitative innovation and exploratory innovation. However,
the study found that this balance did not have a significant
effect on the performance of established companies.
Exploitative innovation is crucial for new companies, and
exploratory innovation is crucial for established companies.
Other empirical studies found that new business ventures by
established companies with an innovation climate (shown
by its management of human resources), were positively
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correlated with firm performance (Bibi et al., al, 2020).
A new business venture offering a service in an intensely
competitive environment requires ambidextrous innovation
to generate a sustainable firm performance. A higher rate
of ambidextrous innovation breakthroughs increases firm
performance. Therefore, we propose the hypothesis:

H4: Ambidextrous innovation is positively associated
with firm performance

2.5. Ambidextrous Innovation and Competitive
Advantage

Responsiveness to the change of environment is associated
with the competitiveness of the company (Nguyen & Khoa,
2020). Innovative companies are more flexible and have a
greater capacity to adapt to change. This adaptive capability
is pursued through radical or exploratory innovation
breakthroughs and incremental or exploitative innovations.
Companies with an innovation climate, in the form of
human resources supporting a culture of innovation, had a
positive correlation with the company’s competitiveness
(Bibi et al., 2020). Company breakthroughs in innovation
in response to environmental changes is a form of balance
between exploratory innovation and exploitative innovation.
A successful company with a competitive advantage is a
company that can strike a balance between exploitative
innovation and exploratory innovation (Chang & Hughes,
2012). Research on established manufacturing companies
found that exploratory and exploitative service breakthroughs
had a significant effect on competitive advantage (Liu &
Huang, 2018). A new business venture needs ambidextrous
innovation to gain a competitive advantage. Furthermore,
more ambidextrous innovation would increase the company’s
competitive advantage. Therefore, we propose the hypothesis:

H5: Ambidextrous innovation is positively associated
with competitive advantage

2.6. Firm Performance and Competitive Advantage

Firm performance and competitive advantage have an
equivalent relationship (Newbert, 2008). Superior firm
performance indicates a competitive advantage, and a
company with a competitive advantage indicates superior
firm performance. However, further research found that
the relationship between firm performance and competitive
advantage was not always equivalent (Sigallas & Papadakis,
2018). Competitive advantage does not always indicate
superior firm performance and vice versa. Other empirical
studies showed that firm performance has a significant effect
on competitive advantage (Jamshi & Ganeskhumar, 2017).
Furthermore, firm performance in the form of customer
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satisfaction and operational performance has a significant
effect on competitive advantage (Kharub & Sharma, 2018).
Therefore we propose the hypothesis:

H6: Company performance is positively associated with
competitive advantage

2.7. Ambidextrous Innovation Mediation

Innovative companies or companies having a climate
of innovation have an advantage when facing competition.
Breakthroughs in innovation can be turned into a competitive
advantage and improved firm performance (Bibi et al., 2020).
There is no empirical evidence for ambidextrous innovation
playing a mediating role in the relationship between
creativity and competitive advantage. Research on the role
of ambidextrous innovation in mediating the relationship
between entrepreneurial creativity and firm performance
found a positive significant correlation (Ferreira, Arnold,
& Luiz, 2018). The medium- and small-scale companies
needed entreprencurial creativity at a certain level to develop
the company’s capability. Entrepreneurial creativity can
facilitate the development of innovation (Subramanian &
Youndt, 2005). Through entrepreneurial creativity, medium-
and small-scale companies can accelerate the development
of new products and services and create innovative products
(Chen & Huang, 2009). New business ventures with a climate
of innovation encourage the generation and development
of original, creative ideas and significant new ventures.
The development of creative ideas and new ventures are
implemented through innovative breakthroughs. In turn, the
innovative breakthroughs improved firm performance in the
form of special strategic changes. These strategic changes
were not easily imitated by competitors and became a
competitive advantage. Therefore, we propose the hypothesis:

H7a: Ambidextrous innovation positively mediates
the relationship between entrepreneurial creativity and
competitive advantage.

H7b: Ambidextrous innovation positively mediates the
relationship between entrepreneurial creativity and firm
performance

3. Research Methods

3.1. Sample and Data Collection

This study was explanatory research using a quantitative
method approach. The research studied Indonesian shipping
agencies that were members of the Indonesian Ship Agency
Association (ISAA). Shipping agencies are service companies
engaged in managing foreign and domestic vessels in
Indonesian seaports. The research was conducted over three
months (March-May) in 2020. The research population was
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shipping agencies that were members of the ISAA. In February
2020, there were 512 shipping agencies in Indonesia, of
which 220 (registered in 22 of the 34 Indonesian provinces)
were members of ISAA. The sample was determined with
the Slovin formula, with an error tolerance level of 5%. The
sample comprised 143 companies from a population of 220
companies. The number of companies in each province was
proportional to the total company population of the respective
provinces. The sample comprised organizations represented
by the director or general manager, who were assumed to be
the most knowledgeable about company-related issues. The
sampling technique was carried out by randomly drawing
lots. The research instrument used was a questionnaire
constructed from item descriptions that acted as indicators
for the research variables. The questionnaire was distributed
to the target participants using a google document survey link
online. It was supplemented by a long-distance interview
aimed at confirming the accuracy and completeness of the
data. The measurement scale was a six-point Likert interval
scale (1. strongly disagree, 2. disagree, 3. slightly disagree, 4.
slightly agree, 5. agree, and 6. strongly agree).

3.2. Measurement

The measurement of the research variables was based on
the framework of the research constructs which consisted
of four variables — one exogenous variable (Entrepreneurial
Creativity) and endogenous variables (Ambidextrous
Innovation, Firm Performance, and Competitive Advantage).
The study framework used a second-order depth level.
The variable entrepreneurial creativity has two indicators
— originality and new venture significance. Each of these
indicators has four items adapted from Hills, Lumpkin, and
Singh (1997) and Puhakka (2005). The variable ambidextrous
innovation has two indicators — exploitative innovation and
exploratory innovation. Each of these indicators has four
items adapted from Atuahene-Gima (2005) and He and Wong
(2004). The variable firm performance has four indicators —
finance, customers, business processes, and learning growth.
Each of these indicators has three items adapted from Sigalas
(2015). The variable competitive advantage has two indicators
— taking advantage of opportunities and neutralizing threats.
Each of these indicators has four items adapted from Sigalas,
Pekka, & Georgopoulos (2013). The description of the items
for each indicator was developed into a questionnaire.

3.3. Analysis Method

Validity and reliability tests were performed for items
and descriptive analysis of responses using SPSS 18.0.
Factor analysis and research model analysis were performed
(convergent validity, discriminant validity, composite
reliability, the goodness of fit, and the research hypotheses)
using the SEM WarPLS 7 series software.
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4. Results

Pre instrument test distributed to 30 companies - the
validity test showed that the items for the four variables had a
Pearson correlation above 0.3, and the reliability test showed
that all of the items for the four variables had Cronbach's
alpha coefficient values above 0.6. Therefore, all items were
declared valid and reliable.

4.1. Respondent Profile

The respondents were new shipping agencies, of
which 71.9% of the companies are less than 3 years old,

Table 1: Item and Indicator Convergent Validity
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of which 83.3% have fewer than 25 employees, and of
which, 76.3% have fewer than three branch offices. In
general, the respondents were new business ventures with
a small number of employees and regional service coverage
networks.

4.2. Validity and Reliability

Validity and reliability tests were carried out to confirm
the instrument validity and reliability found in the pretest.
The convergent validity test as shown in Table 1 showed that
all items, indicators had a loading factor value above 0.60
that met the convergent validity requirements.

Variable Indicator Loading Factor Item Loading Factor P-value Description
X1 0.876 <0.001 Valid
o X, 1, 0.838 <0.001 Valid
Originality (X, ,) 0.954 = -
Xi1s 0.917 <0.001 Valid
Entre.pr-eneuria| X1_1_4 0.893 <0.001 Valid
Creativity (X,) X, 0.916 <0.001 Valid
N.ew-\./enture 0.954 X1_2_2 0.898 < 0.001 Valld
Significance (X, ,) X, 55 0.895 <0.001 Valid
X, pa 0.786 <0.001 Valid
A\ 0.817 <0.001 Valid
Exploitgtive 0.938 A\ 0.890 <0.001 Valid
Innovation (Y, ) ' Y., 0.845 <0.001 Valid
Ambide.xtrous A\ 0.815 < 0.001 Valid
Innovation (Y,) \ 0.903 <0.001 Valid
Exp|orat0ry 0938 Y1_2_2 0.897 < 0.001 Valid
Innovation (Y, ) ' Y, ,s 0.893 < 0.001 Valid
Y. 0.828 <0.001 Valid
Y, 0.925 <0.001 Valid
Finance (Y,,) 0.853 Y,., 0.934 <0.001 Valid
Y, ., 0.860 <0.001 Valid
Y,,, 0.888 <0.001 Valid
Customer  (Y,,) 0.918 Y,,, 0.882 <0.001 Valid
Firm Y,,s 0.841 <0.001 Valid
Performance = -
(v,) . Y,,, 0.881 <0.001 Valid
R“S')“ess Process 0.895 Y,., 0.906 <0.001 Valid
e Y,., 0.888 <0.001 Valid
_ \ 0.891 <0.001 Valid
((3;0")""‘ & Leaming 0.898 Y,., 0.874 < 0.001 Valid
“ Y,., 0.871 <0.001 Valid
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Table 1: Continued
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Variable Indicator Loading Factor Item Loading Factor P-value Description
\ 0.867 <0.001 Valid
Take Advantage of Y., 0.825 <0.001 Valid
Opportunity 0.944 -
Y.) Y, 0.848 <0.001 Valid
Competitive o 0.877 <0.001 Valid
Advantage (Y) Y., 0.852 <0.001 Valid
Neutralize Threat 0.944 Yo 0.898 < 0.001 Valid
(Y32) Y., 0.877 < 0.001 Valid
A 0.900 < 0.001 Valid

The discriminant validity test as shown in Table 2 showed
that all items and all indicators for each variable had an
average variance extracted (AVE) above 0.5 and therefore
fulfilled the condition for discriminant validity. If the loading
factor is above 0.60 and the probability (p-value) is less
than 5% then the item or indicator is valid (Hair, Anderson,
& Tatham, 2011). The reliability test as shown in Table 3
showed that four variables had Cronbach’s alpha values
above 0.70 and composite reliability values above 0.60 that
meet the reliability requirements. If the value of Cronbach’s
alpha coefficient is above 0.70 and the value of the reliability
coefficient is above 0.60 then the variable is declared reliable
(Hair, Anderson & Tatham, 2011).

4.3. The Goodness of Fit

The goodness of fit was assessed using R-squared (the
proportion of endogenous variables explained by exogenous
variables) and Q-squared, which measures the relevance of
a set of exogenous latent variables to endogenous variables.
The test results are shown in Table 4 showed that the
R-squared values of the four variables were above 0.67, which
indicated strong correlations and the Q-squared value of the
four variables was above 0.35 which indicated a better data
fit. The final step in evaluating the feasibility of the model
was conducting the goodness of fit test using the WarPLS
approach as shown in Table 5 showed that all indicators met
the goodness of fit criteria. Therefore, we concluded that the
research model fulfilled the goodness of fit requirements.

4.4. Hypothesis Test

The hypothesis test as shown in Table 6 found that of the
eight hypotheses, there was one unsupported hypothetical
relationship between variables. The relationship between
entrepreneurial creativity and competitive advantage had
a positive relationship but not significant, therefore, H1
was rejected. The relationship between entrepreneurial

Table 2: Item and Indicator Discriminant Validity

Variable AVE Indicator | AVE | Description

Originality

0.777
(X4

Valid

Entre-
preneurial
Creativity (X,)

Significance
of new
business

(X;2)

0.911

0.766 Valid

Exploitative
Innovation

(Y34)

0.709 Valid

Ambidextrous

Innovation 0.879

(Y, Explorative

Innovation
\)

0.776 Valid

Finance

0.822
(Y24)

Valid

Customers

0.758
(Y22)

Valid

Firm
Performance
(Y,)

Business
Process

(Y25)

0.794

0.795 Valid

Growth &
Learning

(Y24)

0.772 Valid

Take
Advantage
of 0.730
Opportunity
(Ys)

Valid
Competitive

Advantage 0.891

(Ys,) .
Neutralize

Threats
(Y32)

0.777 Valid
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creativity and firm performance and the relationship between
entrepreneurial activity and ambidextrous innovation was
significant. Therefore, H2 and H3 were accepted. The
influence of ambidextrous innovation on firm performance
and the influence of ambidextrous innovation on competitive
advantage was also significant. Therefore, H4 and H5 were
accepted. The relationship between firm performance and
competitive advantage was significant. Therefore, H6 was
accepted. The indirect relationships between entreprencurial
creativity and firm performance and between entrepreneurial

Table 3: Composite Reliability and Cronbach's Alpha
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creativity and competitive advantage, when mediated by
ambidextrous innovation, were positive and significant.
Therefore, H7a and H7b were accepted. The role of
ambidextrous innovation in mediating the relationship
between entrepreneurial creativity and firm performance was
as a partial mediating variable, as shown by the significant
relationship between the two mediated variables. The role
of ambidextrous innovation in mediating entrepreneurial
creativity and competitive advantage was as a complete
mediating variable.

Variable Con.lpo.s.ite Cronbach’s Indicator Con.'lpo-s.ite Cronbach’s Description
Reliability alpha Reliability alpha
. o X, 0.933 0.904 Reliable
Entrepreneurial Creativity (X,) 0.953 0.902 -
X, 0.929 0.897 Reliable
. ) Y,, 0.907 0.863 Reliable
Ambidextrous Innovation (Y,) 0.936 0.862 -
Y., 0.933 0.903 Reliable
Y,, 0.933 0.891 Reliable
Firm Performance (Y,) 0.939 0.914 Y,, 0.904 0.840 Reliable
Y,, 0.921 0.871 Reliable
. Ysu 0.915 0.877 Reliable
Competitive Advantage Y,) 0.942 0.877 -
Y., 0.933 0.94 Reliable
Table 4: The Goodness of Fit Structural Model
No Variable R-squared Adjusted R-squared Q-squared
1 Entrepreneurial Creativity (X,) - - -
2 Ambidextrous Innovation (Y,) 0.737 0.735 0.738
3 Firm Performance (Y,) 0.703 0.699 0.703
4 Competitive Advantage(Y,) 0.757 0.752 0.756
Tabel 5: Model Fit and Quality Indices
No Model Fit and Quality indices Fit Criteria Result Description
1 Average path coefficient (APC) p <0.05 APC =0.440 p<0.001 Good
2 Average R-squared (ARS) p <0.05 ARS =0.732 p <0.001 Good
3 Average Adjusted R-squared (AARS) | P < 0.05 AARS =0.729 p< 0.001 Good
4 Average block VIF (AVIF) Accepted if <5 ideally < 3.3 AVIF =3.913 Good
5 Average full collinearity VIF (AFVIF) | Accepted if < 5 ideally <=3.3 AFVIF =4.434 Good
6 Tenenhaus GoF (GoF) zr%aellfzg.;énedlum >=0.25 GOF =0.798 Ideal
7 Sympson’s paradox ratio (SPR) Accepted if 2 0.7 ideally =1 SPR = 1.000 Ideal
8 R-squared contribution ratio (RSCR) | Accepted if = 0.9, ideally = 1 RSCR = 1.000 Ideal
9 Statistical suppression ratio (SSR) Accepted if 2 0.7 SSR =1.000 Ideal
10 gli‘::é't?f:::t'i‘;a(ﬁ%gﬁﬁi"ty Accepted if = 0.7 NLBCDR = 1.000 Ideal
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Table 6: Hypothesis Testing
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Hypothesis I:(:Tarti‘;ar:isah?:oe Path Coefficients p-value Description Conclusion
H1 X, =Y, 0.088 P=0.143 Not significant Rejected
H2 X, =Y, 0.317 P <0.001* Significant Accepted
H3 X, =Y, 0.858 P <0.001** Significant Accepted
H4 Y, —Y, 0.352 P <0.001* Significant Accepted
H5 Y, =Y, 0,553 P <0.001** Significant Accepted
H6 Y,—Y, 0.475 P <0.001** Significant Accepted
H7a X, =Y, =Y, 0.452 P <0.001* Significant Accepted
H7b X, =Y, =Y, 0.474 P <0.001** Significant Accepted

Note : ** indicates significant on level 0.01 (1%).

Analysis of the research model was conducted by
determining the effect of the exogenous variables on the
endogenous variables through an analysis of the results as a
whole (not partially). The indirect effect and the total effect
test of the exogenous variable of entrepreneurial creativity
on the endogenous variable of competitive advantage
had a path coefficient of 0.765 with a p-value < 0.001.
Therefore, the absolute contribution of entrepreneurial
creativity to competitive advantage was (0.762)> x 100% =
58%. This finding indicated that entreprencurial creativity
accounted for 58% of the changes in the competitive
advantage. Therefore, improving entrepreneurial creativity,
ambidextrous innovation, and firm performance is crucial
for improving competitive advantage.

5. Discussion

Efforts to generate original creativity (entrepreneurial
creativity) and significant new ventures did not show a
positive direct relationship. The influence of entrepreneurial
creativity on competitive advantage was insignificant. This
finding was not consistent with previous empirical studies
that reported a significant positive and unidirectional
relationship. This study indicated that this insignificant
relationship was due to new business ventures having limited
resources, limited access to external inputs, and lower
corporate reputation compared with established companies.
The effort to generate original creativity and significant new
ventures is not sufficient to improve competitive advantage
in an intensely competitive and dynamic environment.
However, this study found that the relationship between
entrepreneurial creativity and competitive advantage was
mediated by ambidextrous innovation. The entrepreneurial
creativity had a significant influence on competitive
advantage. Creativity and innovation improved competitive
advantage. Therefore, entreprencurial creativity in the

form of ambidextrous innovation becomes a competitive
advantage.

Efforts to generate original creativity and significant new
ventures had a positive and significant direct relationship
with firm performance. Companies that manage their
creativity increase their profit and turnover. Our findings
support the idea that the renewal of services will improve
firm performance Furthermore, this study results showed
that the mediating role of ambidextrous innovation increased
the influence of the relationship between entrepreneurial
creativity and firm performance.

Using the model proposed in this study, it is shown that
the influence of entrepreneurial creativity on competitive
advantage accounted for 58% absolute contribution. This
finding indicated that improving entrepreneurial creativity,
ambidextrous innovation, and firm performance increases
competitive advantage.

The research model was constructed using existing
theories and concepts. However, there were limitations to the
scope of the research. Further research is needed to explore
the relationship between entrepreneurial creativity and
competitive advantage for new business ventures in other
types of business A further area of study that is needed is the
extent to which the company has a culture of creativity and is
accustomed to managing creativity in operational activities.

6. Conclusion

This study found that efforts to generate entrepreneurial
creativity in new business ventures had no significant
effect, despite having a positive relationship to competitive
advantage. In contrast, the efforts to generate entrepreneurial
creativity in a new business venture had a significant
positive relationship with firm performance. Since new
business ventures have limited resources, access to external
resources, legitimacy, and reputation, new business venture’s
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efforts to generate entrepreneurial activity influence firm
performance, but it is not sufficient to create a competitive
advantage. This study also found that a new business venture
may obtain a competitive advantage through strategic
actions, such as creativity management, in the form of
ambidextrous innovation. This ambidextrous innovation
can be a mediating factor in generating entrepreneurial
creativity, reinforcing the performance and competitiveness
of new business ventures.
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